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Module name
Interdisciplinary Module
Degree course Degree
European Business Management (Option 2: 20 Bachelor of Arts
Weeks Internship + Specialization)
Module responsible(s)
Prof. Dr.-Ing. Stefan Kubica
As of Language
2023-01-23 German, English
Type Examination type CP according
to ECTS
Compulsory SMP ©
5
Study type Semester SWS L/ E/L/P/S
Full-time 4 4 0,0:,0:,4,0
Study type Semester SWS L/ E/L/P/S
Part-time 10 4 0:0,0:,4,0

Recommended prerequisites

Prior professional competences should have been successfully acquired.

Special regulations

Special focus is placed on learning future-relevant competencies ("Future Skills"). To this end, students
from different degree programmes are brought together in interdisciplinary teams so that they can work
on tasks in an active and process-oriented manner. The topics of the Interdisciplinary Module are
planned so that they contain at least 4 SWS and run for one semester. They are offered in the winter
semester and in the summer semester. They are announced at the beginning of the previous semester
and released in an elective catalogue. New topics for the interdisciplinary module are designed for each
semester, so that if a student fails the module examination, partial performances already passed are
forfeited and cannot be credited in the next attempt. Failed exams can be retaken on a matriculation
basis.

Workload breakdown

Presence Self-study Projects Exam Total
60,0 h 10,0 h 77,0 h 3,0h 150 h
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Interdisciplinary Module

Learning objectives

Knowledge

Students are aware of the challenges that arise during collaboration in interdisciplinary teams and
are able to deal with them.

The students can evaluate a specific task from their professional expertise, which they have
acquired in their respective course of study, and bring it into the implementation of the project.

Skills

The students are enabled to organise their project team in such a way that a successful project
implementation is possible.

Students can show that they both have and can apply basic knowledge of project management
(phases, methods and criteria of use).

Students are able to apply, deepen and further develop their specialised knowledge in an
interdisciplinary practice context.

Students can present subject-specific theories, models and concepts in an interdisciplinary
context, introduce them for a concrete problem solution and contrast them with each other.

Students are able to present interdisciplinary topics to specific target groups.

Students can reflect on value-related aspects in an interdisciplinary perspective (e.g.
sustainability, social justice).

Students further develop their solution-oriented thinking - related to the implementation of an
interdisciplinary project - in order to formulate and implement new approaches to solutions
together with their project team.

Social

Students work constructively in interdisciplinary teams and can deal with any difficulties that occur
during the course of the project.

Against the background of the different knowledge and skills in the heterogeneous groups of
students, they guide and support each other.

Students are able to reflect on their respective work results.
Students will be able to contrast and compare different professional perspectives.

Students are able to communicate orally and in writing in an interdisciplinary context in an
appropriate and professional manner.

Autonomy

The students set and realise their own work goals in the course of the project.

Students independently and responsibly plan and review their progress and engage with different
- sometimes conflicting - perspectives on project implementation.
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Interdisciplinary Module

Content

1.
2.

The contents serve future-relevant interdisciplinary topics and vary depending on the task.

The following overarching guidelines apply to the design of the interdisciplinary topics:

+ Authentic, problem-based assignments so that students develop solutions independently and
systemically in interdisciplinary exchange and apply elements from project management; clear
reference to a later professional activity and/or

» Promote communication, conflict resolution and cooperation skills through teamwork

* Encourage a change of perspectives across disciplines to understand the added value and
synergy effects of interdisciplinary work.

Compulsory literature

Suggested literature

Future Skills — Lernen der Zukunft — Hochschule der Zukunft, 2020, Ulf-Daniel Ehlers, Springer
VS Wiesbaden, https://link.springer.com/book/10.1007/978-3-658-29297-3

Hofert, S. (2018). Das agile Mindset: Mitarbeiter entwickeln, Zukunft der Arbeit gestalten,
Wiesbaden: Springer Fachmedien Wiesbaden.

Neue Narrative (Magazin fir neues Arbeiten), http://www.neuenarrative.de

enorm (Magazin fur gesellschaftliche Verantwortung), https://enorm-magazin.de
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Module name
Business English Communications Skills 11
Degree course Degree
European Business Management (Option 2: 20 Bachelor of Arts
Weeks Internship + Specialization)
Module responsible(s)
MBA Martin Bradbeer
As of Language
2023-02-28 English
Type Examination type CP according
ECT
Elective SMP 10 ECTS
5
Study type Semester SWS L, E/L/P/S
Full-time 4 4 2,2:0,0,0
Study type Semester SWS L, E/L/P/S
Part-time 10 4 2,2:,0,0:/0
Recommended prerequisites
English at B2.2 European Framework of Reference
Special regulations
Workload breakdown
Presence Self-study Projects Exam Total
60,0 h 68,0 h 0,0h 2,0h 130 h
For the academic year 25/26 Page 4 of 40
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Learning objectives
Knowledge
—  Specific vocabulary for the degree programme
- Consolidation of English grammar
Skills
— To read and write texts in English with an academic and business focus and discuss them
— Students are able to take part in varieties of business situations
— Students have skills to communicate effectively across cultures
Social
— To be able to communicate comfortably in English in a European environment
— Ability to work in teams and identify roles within teams

Autonomy

- To take the initiative in order to improve language level through self-study and external
engagements

- Students are able to do the following: Identify their strengths, skills, knowledge etc and
communicate them effectively in job interviews

Content

1. Business functions including negotiations and presentations
2. Job applications including CVs, letters of motivation, interviews, assessment centres

3. Business Correspondence

Compulsory literature
—  Erin, M. (2015). The culture map : decoding how people think, lead, and get things done across
cultures. New York NY.

— Oxford Advanced Learner's Dictionary 8: ISBN 978-3068014929
— Das groBe Oxford Wérterbuch - Second Edition: ISBN 978-3068013045
- Oxford Business English Dictionary for Learners of English: 978-0194316170

—  Business Spotlight magazine, Econo

Suggested literature
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Culture and Diversity in the Workplace

Module name

Culture and Diversity in the Workplace

Degree course

European Business Management (Option 2: 20

Weeks Internship + Specialization)

Module responsible(s)
Dr. Carly McLaughlin

As of
2024-09-11

Type
Elective

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Special regulations

Workload breakdown

Presence Self-study Projects
60,0 h 68,0 h 0,0h

For the academic year 25/26

Degree
Bachelor of Arts

Language

English

Examination type
SMP

Semester SWS
4 4
Semester SWS
4 4
Exam Total
2,0h 130 h

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
2/2/0/0/0

L/ E/,L/P/S
2:2,0,0:0
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Learning objectives
Knowledge

— By the end of the course, students who have participated in the course actively, completed
reading assignments and other activities, will be able to:

-+ outline the critical role that culture plays in an increasingly diverse workplace

— e recognize and explain aspects of their own cultural identity and understand how this shapes
their own biases and influences their behaviour

-+ name and explain models of cultural difference and criticisms of these
— e« explain and put into practice central principles of intercultural competence

— e+ discuss the various dimensions of diversity (e.g. cultural, ethnic, gender, ability) and the ethical
issues related to these

— +name and explain policies and practices that promote an inclusive work environment (equity,

inclusion, diversity schemes) and criticisms of these.

Skills
-+ examine their own patterns of behaviour and attitudes within a multicultural setting

+ apply the principles of intercultural competence and diversity to an analysis of communication
and relationships in multicultural and/or diverse settings

-+ explain how conflicts can arise from cultural misunderstandings

— +demonstrate strategies for adapting behaviour in diverse cultural environments.

-+ analyse the role that power and privilege play in an individual’s experience of diversity
-+ demonstrate an awareness of cultural sensitivity

Social

— = putinto practice their acquired intercultural communication skills and other competences in
working with multicultural teams throughout the course

— +demonstrate an awareness of how bias and prejudice often shape intercultural encounters and
how intercultural competence can be used to overcome these

— e« practice strategies for dealing with misunderstandings that can occur as a result of cultural
difference

Autonomy

— e reflect on the development of their own intercultural competence in writing, and develop an
awareness of how their individual identity (cultural etc.) plays out within a multicultural group
setting

— +manage individual writing projects and assignments
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Culture and Diversity in the Workplace

Content

1. This course explores the fundamental concepts of intercultural competence and diversity and how
they can be applied to working in diverse workplaces and to an increasingly heterogeneous
workforce. The central question throughout the course will be how people from diverse
backgrounds can work together on common goals whilst respecting relevant cultural norms and
individual diversity. The course introduces students to two major theoretical concepts —
intercultural competence and diversity — to explore a range of issues, from cultural identity,
intercultural communication, equity and inclusion, in order to ultimately be able to critically reflect
on their own cultural preconceptions and develop their own intercultural competence.

The course will cover the following topics:

» Dimensions of culture (older models of culture vs. new)

+ Dimensions of diversity (race, ethnicity, gender etc.) and intersectionality

* Intercultural communication and conflict

» From intercultural sensitivity to intercultural intelligence — different models of intercultural
competence

« Diversity and ethics in business

* Bias, stereotypes, power and privilege

Compulsory literature

—  Set readings will be provided on Moodle.

Suggested literature

- Ang, S., Van Tyne, L. and Tan, M.L., “Cultural intelligence”, in Sternberg, R. and Kaufman, S.
(eds), Cambridge Handbook on Intelligence. Cambridge University Press, 2011, pp. 582-602.

—  Nunez, Carlos, Raya Nunez Mahdi, Laura Popma. Intercultural Sensitivity : From Denial to
Intercultural Competence. 5th ed., Uitgeverij Koninklijke VA, 2021.

— Unerman, Sue and Kathryn Jacob. Belonging: The Key to Transforming and Maintaining Diversity,
Inclusion and Equality at Work. Bloomsbury Business, 2022.
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Business French lll

Module name

Business French Il

Degree course

European Business Management (Option 2: 20
Weeks Internship + Specialization)

Module responsible(s)

Demarchi, Marie-Noelle

As of
2024-05-08

Type
Elective

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Business French | and Il

Special regulations

none

Workload breakdown

Presence Self-study Projects
60,0 h 63,0 h 0,0h

For the academic year 25/26

Degree

Bachelor of Arts

Language

English

Examination type
SMP

Semester SWS
4 4
Semester SWS
10 4
Exam Total
2,0h 125 h

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
2/2/0/0/0

L/ E/,L/P/S
2:2,0,0:/0
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Learning objectives

Knowledge

- Students have previous knowledge of French: vocabulary, grammar, reading and communicative
competences in the field of business and professional situations. They reach the corresponding
level of the European Framework of Reference for Languages GER (A1-B2).

Skills

- Students are able to communicate constructively effectively and consciously, both orally and in
writing (e.g. making contact; conversing with partners, listening attentively, maintaining a
dialogue).

— They are able to expresses themselves appropriately when speaking, write comprehensibly,
persuade others through strong identification with their own arguments according to CEFR levels.

— Students are able to articulate information needs, locate data, information and content in digital
environments, access them and navigate between them. Create and update personal search
strategies.

Social
- Students are able to demonstrate their teamwork skills in the context of group work.
They are able to argue in the foreign language and to work out and present solutions in teams.

— Students know and understand the differences between cultures and treat them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions.

Autonomy

— Students are able to independently acquire and deepen the basics of the of the language
(vocabulary, grammar) and to critically evaluate its content.

Content
1. A1: making appointments: telephoning, writing e-mails, organising trips, describing daily routines
and organising an agenda, ordering in a restaurant

2. A2: Applying for a job, writing a CV and letters of application, introducing a company (sector,
organisation chart, history, key figures), work in the past and today.

3. A2.2/B1 Describe working environment: Working conditions, motivation, health and illness

4. B1 Researching and evaluating successfully with authentic material.
Collecting information: Researching and analysing, taking notes, reproducing content
Reproducing press reviews around a current economic topic. Successfully communicate and
negotiate, presenting arguments, explaining facts,
Questioning and defending points of view. Successfully summarise and present.

5. B2:business, human resources, production, marketing, buying 3. and selling, finance

Compulsory literature
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Suggested literature
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Business Spanish Il

Module name

Business Spanish 11|

Degree course

European Business Management (Option 2: 20
Weeks Internship + Specialization)

Module responsible(s)
Bertinotti de Fiddicke, Veronica

As of
2024-05-08

Type
Elective

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Degree

Bachelor of Arts

Language
English

Examination type
SMP

Semester SWS
4 4
Semester SWS
10 4

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
2/2/0/0/0

L/ E/,L/P/S
2:2,0,0:/0

Business Spanish | and Business Spanish II. Building on the previous level (placement test according to

CEFR)

Special regulations

Students must take a placement test before the beginning of the semester. (placement test according to

CEFR) Enroliment is not possible if Spanish is the student's native language

Workload breakdown

Presence Self-study

60,0 h 59,0 h 4,0h

Projects

For the academic year 25/26

Exam Total
2,0h 125 h
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Business Spanish Il

Learning objectives

Knowledge

Students have a basic knowledge of Spanish: vocabulary,grammar, reading and communicative
competences in the field of business and professional situations. They reach the+corresponding
level of the European Framework of Reference for Languages GER (A0-B1).

Skills

Students are able to communicate constructivelyeffectively and consciously, both orally and in
writing (e.g. making contact; conversing withpartners, listening attentively, maintaining a
dialogue).

They are able to expresses themselves appropriately when speaking, write comprehensibly,
persuade others through strong identification with their own arguments according to CEFR levels.

Students are able to articulate information needs, locate data, information and content in digital
environments, access them and navigate between them. Create and update personal search
strategies.

Students are able to analyse, compare and critically evaluate the credibility and reliability of data
and information sources and digital content. They can also analyse the data, information and
digital content, they are able to interpret and critically evaluate this data.

Social

Students are able to demonstrate their teamwork skills in the context of group work. They are able
to argue in the foreign language and to work out and present solutions in teams.

Students know and understand the differences between cultures and treat them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions.

Autonomy

Students are able to independently acquire and deepen the basics of the+of the language
(vocabulary, grammar) and to critically evaluate its content.

Content

1.

A1: making appointments: telephoning, writing e-mails, organising trips, describing daily routines
and organising an agenda, ordering in a restaurant

A2: Applying for a job, writing a CV and letters of application, introducing a company (sector,
organisation chart, history, key figures), work in the past and today

A2.2/B1 Describe working environment: Working conditions, motivation, health and iliness

A2.2/B1 Researching and evaluating successfully with authentic material.Collecting information:
Researching and analysing, taking notes, reproducing contentReproducing press reviews around
a current economic topic. Successfully communicate and negotiate, presenting arguments,
explaining facts,Questioning and defending points of view. Successfully summarise and present

For the academic year 25/26 Page 13 of 40
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Compulsory literature

—  Meta Profesional B1

Suggested literature

— Alonso Raya, R. (2005). Gramatica basica del estudiante de espanol : [incluye mas de 370
ejercicios con soluciones; A1 - B1] (1. ed.). Barcelona : Difusién.

For the academic year 25/26 Page 14 of 40


https://wilbert.kobv.de/KobvIndexRecord/fhw_sisis_48239

Business German lli

Module name

Business German Il

Degree course Degree
European Business Management (Option 2: 20 Bachelor of Arts
Weeks Internship + Specialization)

Module responsible(s)
M.A. Daniela Schultz

As of Language
2023-07-19 German

Type Examination type
Elective SMP

Study type Semester SWS
Full-time 4 4
Study type Semester SWS
Part-time 10 4

Recommended prerequisites
aufbauend auf der vorherigen Stufe (Einstufungstest nach GER)

Special regulations

none

Workload breakdown

Presence Self-study Projects Exam Total

60,0 h 60,0 h 0,0h 5,0 h 125 h

For the academic year 25/26
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CP according
to ECTS

5

L/ E/,L/P/S
2/2/0/0/0

L/ E/,L/P/S
2:2,0,0:/0
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Learning objectives

Knowledge

Students will have basic German:

Vocabulary, grammar, reading and communicative skills in the

Business and in professional situations. They reach the

corresponding level of the European Framework of Reference for Languages
(A1 to B2).

Skills

Students are able to communicate constructively, effectively, and deliberately, both orally and in
writing (e.g., establish rapport; hold a conversation with multiple partners, listen attentively,
maintain dialogue. She/he expresses him/herself appropriately to the addressee, writes
comprehensibly, convinces others by strongly identifying with his/her own arguments). (according
to CEFR levels)

- Students are able to articulate information needs, search, access and navigate among data,
information and content in digital environments, create and update personal search strategies.

- Be able to: analyze, compare, and critically evaluate the credibility and reliability of data and
information sources and digital content. Analyze, interpret, and critically evaluate data,
information, and digital content.

Social

Students are able to demonstrate their ability to work in a team in the context of

to demonstrate their ability to work in a team. They are able to argue in the

foreign language and to work out and present solutions in teams.

and present them.

- Students know and understand the differences of cultures and encounter them respectfully and
tolerantly. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions.

Autonomy

The students are able to independently acquire the basics of the
of the language (vocabulary, grammar) independently, to deepen and critically
evaluate.
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Content
1. Beginners: pronunciation, introduce yourself, nationality, profession, personal details, age,
numbers

and time, family

2. Intermediate: Apply for a job, write a resume and letters of application, introduce a
(industry, organization chart, history, key figures), describe work in the past and today
and today, describe working environment (working conditions, motivation, iliness)

3. Upper level: collecting information, research and analysis, note-taking, content
press review on a current economic topic, communicate and negotiate successfully, present
arguments
communicate and negotiate, present arguments, challenge viewpoints,
successfully summarize and present

Compulsory literature

Suggested literature

For the academic year 25/26 Page 17 of 40



Financial Statement Analysis & Valuation

Module name

Financial Statement Analysis & Valuation

Degree course

European Business Management (Option 2: 20
Weeks Internship + Specialization)

Module responsible(s)

Prof. Dr. rer. pol. Verena Klapschus

As of
2024-09-11

Type
Specialization

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Financial Accounting & Financial Statements

Special regulations

Workload breakdown

Presence Self-study Projects
60,0 h 88,0 h 0,0h

For the academic year 25/26

Degree

Bachelor of Arts

Language

English

Examination type
FMP

Semester SWS
4 4
Semester SWS
8 4
Exam Total
2,0h 150 h

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
0.0,0:0:/4

L/ E/,L/P/S
0,.0,0:0:/4
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Financial Statement Analysis & Valuation

Learning objectives

Knowledge

The course focuses on exploring financial reporting from the perspective of financial statement
users (stakeholders).

The course provides students with a thorough understanding of fundamental concepts for
financial statement analysis and company valuation.

The course is build on the prerequisites Financial Accounting and Financial Statements. Having
understood the basics in accounting students will acquire the competence to use their
fundamental accounting knowledge to analyse and value companies.

Students are able to analyze the asset, financial, earnings and liquidity situation of a company in
a structured, systematic and professional manner in order to make well-founded decisions as a
stakeholder.

At the end of the module, students will be able to valuat companies using a simple valuation
model.

Students learn the ability to evaluate the historical financial data of a company and to derive
future cash flows on this basis.

Students learn to use various sources of information in order to derive reliable cash flows.

Students learn to derive equity and debt cost of capital from a practitioner's perspective. In this
context, students learn to use available technical tools and programs, such as Excel, for this
purpose.

Skills

Students will aquire the competence to thouroughly analyze a company's financial statement for
decision-making purposes.

Students will be able to evaluate a company's financial performance and business value.
Students will develop basic modeling skills.

At the end of the course students are capable of professionally setting up a 3-statement model
with using primarily keys and shortcuts, but no mouse. They will then use this model to value
companies.

Social

Students will work in teams. They will develop the skills to organize themselves in within the team
and to carry responsibility for the team result.
Students will learn to encourage and to push one another to receive the best result possible.

Autonomy

Students will learn how to manage their time, as the course requires a lot of self-study, prep and
wrap-up time.

For the academic year 25/26 Page 19 of 40
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Content
1. Introduction to international accounting/IFRS

2. Financial Statement Analysis
21 Income Statement Analysis

2.2 Balance sheet and leverage ratios
2.3 Cash flow statement analysis
2.4 Rates of return and profitability analysis
3. Company valuation
3.1 Intrinsic valuation/discounted cashflow valuation

3.2 Comparable valuation/multiples

Compulsory literature

Suggested literature
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Management Accounting

Module name

Management Accounting

Degree course

European Business Management (Option 2: 20
Weeks Internship + Specialization)

Module responsible(s)
Prof. Dr. rer. pol. Mike Steglich

As of
2025-02-20

Type
Specialization

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Degree

Bachelor of Arts

Language

English

Examination type
FMP

Semester SWS
4 4
Semester SWS
8 4

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
0,.0:.0:0:/4

L/ E/,L/P/S
0,0:.0,0/4

Management and Cost Accounting, Financial Accounting, Production and Logistics, Mathematics

Special regulations

Workload breakdown

Presence Self-study Projects

60,0 h 88,0 h 0,0h

For the academic year 25/26

Exam Total
2,0h 150 h
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Learning objectives
Knowledge

- Students will gain a thorough understanding of Management Accounting, operative planning and
control tools and cost management systems

Skills

— Students will be able to plan and to evaluate short-term oriented projects, products, programmes,
etc. and to analyse the variances of planned and actual key figures (especially sales, costs) to
coordinate departments, companies or subsidiary.
Students will be able to create and use cost management tools like target costing, life cycle
costing, process-based costing to plan, direct and control the long-term oriented cost situation of
a company.

Social
— The students are able to develop their own solutions for decision problems in dialogue with other
students and to present the results adequately.

Autonomy
— The students are able to independently define goals, independently choose methods for solving a
problem and analyse and interpret their own solutions.
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Content
1. Introduction to Management Accounting
1.1 Introduction to Accounting

1.2 Definition and characteristics of Management Accounting

2. Management Accounting for planning and control of operations
2.1 Operational Planning and Budgeting
211 Introduction to Planning and Budgeting

21.2 Master Budget
21.3 Flexible Budgets

2.2 Decision-making
2.2.1 Introduction to decision theory

2.2.2 Decisions under uncertainty
223 Relevant costs and sales revenues for decision-making
2.2.4 Selected decisions for operational processes

2.3  Operational Control
2.3.1 Characteristics of Operational Control

23.2 Variance analysis for sales revenues and costs
2.4 Performance Measurement

3. Management Accounting and Cost Management
3.1 Introduction to Cost Management

3.2  Selected Cost Management tools
3.2.1 Contribution Margin Analysis

3.2.2 Life cycle costing
3.23 Target costing

3.24 Process-based costing

Compulsory literature

—  Drury, C., 2019. Management Accounting for Business, 7th ed., A Cengage.
— Hillier, F.S., Lieberman, G.J., 2015. Introduction to Operations Research, 10th ed., McGraw-Hill.
—  Drury, C., 2018. Management and Cost Accounting, 10th ed., A Cengage.

— Datar, S.M., Rajan, M.V., 2018. Horngren's Cost Accounting - A Managerial Emphasis, 16th ed.,
Pearson.

— Charifzadeh, M., Taschner, A., 2017. Management Accounting and Control - Tools and Concepts
in a Central European Context, Wiley.
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Management Accounting

Suggested literature

Brewer, P.V., Garrisson, R.H., Noreen, E.W., 2019. Introduction to Managerial Accounting,8th ed.,
McGraw-Hill Education.

Bermudez, J.L., 2009. Decision Theory and Rationality, Oxford University Press.

Robert S. Kaplan and David P. Norton, 1996. Using the Balanced Scorecard as a Strategic
Management System, Harvard Business Review.

Seal, W., Rohde, C., Garrisson, R.H., Noreen, E.W., 2019, Management Accounting, 6th ed.,
McGraw-Hill Education.

Zimmerman, J.L., 2017. Accounting for Decision Making and Control, 9th ed., McGraw-Hill
Education.
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Communication Design

Module name

Communication Design

Degree course

European Business Management (Option 2: 20
Weeks Internship + Specialization)

Module responsible(s)

Prof. Dr. rer. pol. Lydia Gése

As of
2024-05-07

Type
Specialization

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Special regulations

Workload breakdown

Presence Self-study Projects
60,0 h 80,0 h 0,0h

For the academic year 25/26

Degree

Bachelor of Arts

Language

English

Examination type
SMP

Semester SWS
4 4
Semester SWS
4 4
Exam Total
0,0 h 140 h

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
0,.0,0:0/4

L/ E/,L/P/S
0.0,0:0:/4
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Communication Design

Learning objectives

Knowledge

- Students name fields of application of media design in marketing and explain the conditions for
successful communication

- Students understand communicative, media processes and their aesthetic, social and ecological
functions. They critically reflect on current communication conditions.

- Students know design basics in the field of typography & graphic design

- Students name phases of the design of graphic & creative work from the generation of ideas to
the presentation of results

- Students know relevant tools & methods for visual and textual design

Skills

Students apply methods for generating ideas, carry out graphic and design work in a systematic
manner and use commercial design software to implement their advertising and visualization
concepts (basic level). Students analyze commercial visual media and derive visual
communication strategies

Social

- Creativity & open-mindedness: Students are keen to experiment and willing to break new
ground. They can develop unconventional, unusual new ideas and implement them accordingly.
They are imaginative and enjoy trying out new things

- Reflection skills: Students reflect critically on their professional actions in relation to social
expectations and consequences

Autonomy

- Communication skills: Students formulate technical and factual solutions to problems within their
work and can justify these in discourse with subject representatives and non-specialists using
theoretically and methodologically sound arguments. In doing so, they visualize connections and
results in order to strengthen their argumentation.

- Critical ability: Students know how to communicate criticism of others so that it is beneficial to
the person. They can reflect on criticism of their own person and adopt other points of view.
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Content

1. 1.1 Theoretical examination of the basics of design and visual communication
- Introduction to communication design
- Media design in marketing, fields of application of persuasive marketing communication using
media, etc.)
- Functional principles of interpersonal communication and influencing factors
- Theories, topics and methods of visual communication & aesthetics
- Image use, image reception and image impact & analysis of visual phenomena
- Fundamentals of design in typography & graphic design

1.2 Practical examination of the basics of design and visual communication

- Phases of the design of graphic & creative work (methods of idea generation, planning and
implementation of creative processes, design techniques, techniques of concept visualization and
presentation

- Tools & methods for visual and textual design

- Practical application of commercial design software (e.g. Adobe Photoshop and lllustrator; JIRA)
in the development of smaller advertising and visualization concepts

Compulsory literature

-~ Dave Chaffey & PR Smith (2023), Digital Marketing Excellence: Planning, Optimizing and
Integrating Online Marketing, Routledge, 6th ed.

—  Philip Kotler, Hermawan Kartajaya & lwan Setiawan (2021), Marketing 5.0, Wiley&Sons

Suggested literature
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Digital Marketing |

Module name

Digital Marketing |

Degree course

European Business Management (Option 2: 20
Weeks Internship + Specialization)

Module responsible(s)
Prof. Dr. rer. pol. Lydia Gése

As of
2024-05-07

Type
Specialization

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Special regulations

Workload breakdown

Presence Self-study Projects
60,0 h 80,0 h 0,0h

For the academic year 25/26

Degree

Bachelor of Arts

Language

English

Examination type
KMP

Semester SWS
4 4
Semester SWS
4 4
Exam Total
2,0h 142 h

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
0,.0:.0:0:/4

L/ E/,L/P/S
0,0:,0,0/4
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Digital Marketing |
Learning objectives
Knowledge

- Students know and understand the basics of digital marketing and how marketing is embedded in
the value creation of companies.

- Students know digital marketing strategies, methods and metrics.

— Students know digital marketing channels and strategies and tools for implementation.

Skills
— Students can derive marketing objectives from corporate strategies and form market segments.

- Students can use methods and tools for digital marketing.

Social

— Exercises are worked on in teams and in reflection of student's own work.

Autonomy

— Tasks must be solved independently and by acquiring the skills through self-study.

Content

1. Introduction to marketing and classification in the value chains of companies
- Marketing strategies
- Market segmentation
- Marketing processes
- Methods of evaluation Data collection and evaluation in classic marketing
- Marketing mix and metrics

2. Digital marketing
- Digital marketing channels (from influencers to online trackers)
- Digital marketing strategies
- Metrics in digital marketing
- Methods and tools (SEA, SEO, marketing analytics, lead generation, marketing automation)

Compulsory literature
— Dave Chaffey & Fiona Ellis Chadwick (2022), Digital Marketing, Pearson, 8th ed.

— Kotler, P., Kartajaya, H. & Setiawan, I. (2021). Marketing 5. O : technology for humanity. Hoboken,
New Jersey :John Wiley & Sons, Incorporated,.

Suggested literature

For the academic year 25/26 Page 29 of 40


https://wilbert.kobv.de/KobvIndexRecord/fhw_pda_EBC6463524

Corporate Finance
Module name
Corporate Finance

Degree course
European Business Management (Option 2: 20
Weeks Internship + Specialization)

Module responsible(s)

Prof. Dr. rer. pol. Stefan Trencsik

As of
2024-09-11

Type
Specialization

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Some concepts require the use of MS Excel.

Special regulations

Workload breakdown

Presence Self-study Projects
60,0 h 88,5h 0,0h

For the academic year 25/26

Degree

Bachelor of Arts

Language

English

Examination type
FMP

Semester SWS
5 4
Semester SWS
9 4
Exam Total
1,5h 150 h

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
0,.0:.0:0:/4

L/ E/,L/P/S
0,0:0,0/4
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Corporate Finance

Learning objectives

Knowledge

Students are able to describe and evaluate the different financing alternatives and the associated
processes involve.

Students are able to critically assess theoretical and empirical developments in capital structure
topics and relate their findings to the contemporary business environment.

Students are able to critically evaluate theoretical and empirical aspects in dividend policy
research, and to communicate findings effectively.

Skills

Students are able to critically discuss the main goals of a corporation, the impact of “short-
termism" and responsible long-term value maximization.

Students are able to assess an organisations financing needs and advise on an appropriate
capital structure.

Students are able to examine and discuss the key issues related to dividend policy and their
implications for the value of the firm.

Social

Students develop teamwork and presentation skills in debating discussion topics and producing
team solutions to problems.

Students will develop awareness of all the interaction of finance and societal issues.

Autonomy

The self-preparation of the students for the lecture, facilitates the ability to manage themselves
and their time in a more effective and efficient way.

Students will be able to solve problems in a structured way by analyzing complex financial
problems.

Content

1.

2
3
4,
5

Introduction

Optimal Capital Structure
Long-Term Financing
Short-Term Financing

Optimal Payout Policy
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Corporate Finance

Compulsory literature

Berk/DeMarzo (2020), Corporate Finance, 5th Global Edition

Brealey/Myers/Allen (2023), International Student Edition of Principles of Corporate Finance, 14th
Edition

Hillier/Ross/Westerfield/Jaffe/Jordan (2021), Corporate Finance , 4th European Edition
Damodoran, (2014), Applied Corporate Finance, Fourth Edition

Suggested literature

Benninga (2014), Financial Modeling, Fourth Edition
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FACT-Project

Module name
FACT-Project

Degree course Degree
European Business Management (Option 2: 20 Bachelor of Arts
Weeks Internship + Specialization)

Module responsible(s)
Prof. Dr. rer. pol. Mike Steglich, Prof. Dr. rer. pol. Verena Klapschus & Prof. Dr. rer. pol. Stefan Trencsik

As of Language
2023-03-03 English
Type Examination type CP according

e to ECT
Specialization SMP 0 ECTS

5

Study type Semester SWS L/ E/L/P/S
Full-time 5 4 0.0,0,0:/4
Study type Semester SWS L/ E/L/P/S
Part-time 9 4 0:0,0,0.,4

Recommended prerequisites
Good knowledge of quantitative methods Specialization FACT (international)

Special regulations

Workload breakdown

Presence Self-study Projects Exam Total
60,0 h 30,0 h 60,0 h 0,0h 150 h
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FACT-Project
Learning objectives
Knowledge
- Students have an in-depth knowledge in the areas of Finance, Accounting, Controlling &

Technology.

Skills

— Students are able to apply, link, and extent their knowledge from previous "FACT (international)"
modules

— Students are able to apply their technical knowledge in practical case study (e.g. excel modelling,
programming, data analysis).

— Students are able to present their results professionally in presentations and reports.

Social

— Students are able to discuss problems and solutions within a team.

- Students are able to understand and respect the perception, the way of thinking and acting from

persons with different social and cultural backgrounds.

Autonomy

— Students are able to develop solutions independently.

Content

1. Case studies in finance
2. Case studies in financial statements & valuation

3. Case studies in controlling

Compulsory literature

Suggested literature
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Module name

Digital Marketing Il

Degree course

European Business Management (Option 2: 20
Weeks Internship + Specialization)

Module responsible(s)

Prof. Dr. rer. pol. Lydia Gése

As of
2024-05-07

Type
Specialization

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Special regulations

Workload breakdown

Presence Self-study Projects
60,0 h 80,0 h 0,0h

For the academic year 25/26

Degree

Bachelor of Arts

Language

English

Examination type
SMP

Semester SWS
5 4
Semester SWS
5 4
Exam Total
0,0 h 140 h

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
0,.0,0:0/4

L/ E/,L/P/S
0.0,0:0:/4
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Digital Marketing Il

Learning objectives

Knowledge

Marketing expertise: Students expand their knowledge and demonstrate in-depth knowledge of
the design of digital communication measures in the 5th semester and/or students can show how
innovative companies use digital technologies in the design of other marketing mix instruments.
Professional competence - Professional competence in law: Students can recognize where "legal
pitfalls" could exist during the planning and design of digital marketing measures and react to
them at an early stage

Skills

Professional competence in marketing: If they have chosen to specialize in digital communication,
students are able to actively participate in the planning, implementation and management of
digital communication measures.

- Digital skills: Students know how to deal ethically (here social responsibility) & legally correctly
with third-party data (e.g. use of photos in marketing communication). They can develop, integrate
and revise digital content.

- Scientific skills: Students have a scientific and systematic approach to work. This is
characterized by the use of theories, models and systematic bodies of knowledge. Furthermore,
students are able to create scientific contributions (texts, posters, presentations). They can
visualize and present complex contexts and results in argumentation

Social

Communication skills: Students are able to communicate constructively, effectively and
consciously, both orally and in writing.

Autonomy

Sense of responsibility: Students have the ability and willingness to contribute to the design of
processes in a self-directed manner, taking into account possible consequences - Reflection
competence: Students develop a professional self-image that is oriented towards goals and
standards of professional action in professional fields that are predominantly outside of science.
They are able to assess their own abilities, reflect autonomously on their freedom of action and
decision-making and use this freedom under supervision. Students reflect critically on their
professional actions in relation to social expectations and consequences.

Content

1.

The Digital Marketing Il module (5th semester) aims to expand the knowledge acquired with
regard to special fields (e. g. employer branding) and legal aspects of digital marketing
communication. Furthermore, students acquire skills in the design of further digital marketing
instruments (digital pricing policy, sales policy & product policy).
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Compulsory literature
— Dave Chaffey & Fiona Ellis Chadwick (2022), Digital Marketing, Pearson, 8th ed.

— Simon Kingsnorth (2019), Digital Marketing Strategy: An Integrated Approach to Online Marketing,
Second Edition, Kogan Page.

Suggested literature
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Project - Digital Marketing

Module name

Project - Digital Marketing

Degree course

European Business Management (Option 2: 20
Weeks Internship + Specialization)

Module responsible(s)
Prof. Dr. rer. pol. Lydia Gése

As of
2024-09-11

Type
Specialization

Study type
Full-time

Study type
Part-time

Recommended prerequisites

Special regulations

Workload breakdown

Presence Self-study Projects
60,0 h 80,0 h 0,0h

For the academic year 25/26

Degree

Bachelor of Arts

Language

English

Examination type
SMP

Semester SWS
5 4
Semester SWS
5 4
Exam Total
0,0 h 140 h

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP according
to ECTS

5

L/ E/,L/P/S
0,.0:.0:0:/4

L/ E/,L/P/S
0,0,0,0/4
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Project - Digital Marketing

Learning objectives

Knowledge

— Depending on the project content, students deepen/supplement their knowledge of digital
communication or acquire industry-related knowledge. Students are familiar with methods for
dealing with complex problems in the field of (digital) marketing communication.

Skills

— Management-related skills: Students develop digital communication measures (based on strategic
concepts/frameworks) in a team (basic level). They carry out analyses for the creation/evaluation
of digital communication measures and apply tools and methods for the visual and textual design
of media in a practical way (basic level). Students practise thinking in systems and processes.

Methodological skills: Under guidance, students design and implement project plans, schedules
and reports. They demonstrate entrepreneurial, solution-oriented and innovative thinking and
action at beginner level. They use methods they have learned (e.g. material research/evaluation,
recording of KPIs & market observations, evaluation of analyses, methods of idea generation and
selection) to work on complex practical problems in the field of marketing communication, work
systematically and make decisions taking into account economic & non-economic aspects

Social

— - Communication skills: Students communicate (orally and in writing) with other representatives of
the subject area and with internal and external contacts in order to solve a task responsibly. They
formulate technical and factual solutions to problems within their work and are able to justify these
in discourse with subject representatives and non-subject experts using theoretically and
methodologically sound arguments. To substantiate their arguments, they visualize complex
relationships and results
- Teamwork skills: Students work successfully in (interdisciplinary) teams and are able to take into
account the different perspectives and interests of other participants

Autonomy

— - Reliability: Students adhere to rules and agreements that they have made with others. Others
can rely on their own statements that tasks will be completed in the promised quality.
- Sense of responsibility: Students have the ability & willingness to contribute to the design of
processes in a self-directed manner, taking into account possible consequences.
- Flexibility: Students can adapt their usual thinking and actions to new, changing situations, as
well as accept new tasks & challenges.
- Commitment: Basic personal attitude of students to act with full commitment (e.g. to work
actively, emphatically and with largely unconditional dedication towards common goals)
- Creativity & open-mindedness: Students are keen to experiment and are prepared to break new
ground. They can develop unconventional, unusual new ideas and implement them accordingly.
They are imaginative and like to try out new things.
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Project - Digital Marketing

Content

1. Students apply the skills acquired in the specialization course and gain "real" professional
experience under the supervision of a lecturer. As part of a given real project, students work in a
team to develop a concept for digital marketing communication measures agreed with project
participants and clients, as well as corresponding prototypes of "smaller" advertising and
visualization concepts. Depending on the content of the project, it may also be necessary to
consolidate teaching content from previous teaching units. The methodological skills of project
management acquired in the foundation course are applied to a complex real-life use case

Compulsory literature

-~ Simon Kingsnorth (2019), Digital Marketing Strategy: An Integrated Approach to Online Marketing,
Second Edition, Kogan Page.

-~ Dave Chaffey & PR Smith (2023), Digital Marketing Excellence: Planning, Optimizing and
Integrating Online Marketing, Routledge, 6th ed.

Suggested literature
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