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Supply Chain and Operations Management 62
Management Information Systems 65
Personal and Professional Skills Il 68
Wahlipflichtmodule - Business Language Il 71
Business French |l 71
Business German lI 74
Business Spanish Il 77
4. Semester 80
Pflichtmodule 80
International Strategies in Theory and Practice | 80
International and Institutional Economics | 84
Academic Methods 87
Project Management 90
Wabhlpflichtmodule - Business Language Il 93
Business French I 93
Business Spanish lli 96
Business German Il 99
Spezialisierungsmodule - Spezialisierung - FACT International 102
Financial Statement Analysis & Valuation 102
Management Accounting 105
Spezialisierungsmodule - Digital Marketing & Design (en) 109
Communication Design 109
Digital Marketing | 112
5. Semester 114
Pflichtmodule 114
European Law 114
International Strategies in Theory and Practice Il 116
International and Institutional Economics |l 120
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Interdisciplinary Module 123
Spezialisierungsmodule - Spezialisierung - FACT International 126
Corporate Finance 126
FACT-Project 129
Spezialisierungsmodule - Digital Marketing & Design (en) 131
Digital Marketing |l 131
Project - Digital Marketing & Design 134

6. Semester 137
Wabhlpflichtmodule - Internship Abroad or Semester Abroad 137
Internship Abroad 137
Semester Abroad 140

7. Semester 143
Pflichtmodule 143
Operational Interface Management 143
Sustainability and Corporate Social Responsibility 147
Applied Economics and Data Visualisation 150
Bachelor Seminar 153
Bachelor's Thesis 156
Oral Final Exam 159
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European Business Management B.A. - Matrix - Vollzeit

Modulname PA Sem. CP V U L P S  Ges.

Introduction to Business - Pflicht

Introduction to Business Administration SMP 1 3 1 1 0 0 0 2
Introduction to Law FMP 1 5 2 2 0 0 0 4
Financial Accounting FMP 2 5 2 2 0 0 0 4
Human Resources and Organisational Design FMP 2 5 2 2 0 0 0 4
Costs and Management Accounting FMP 2 5 2 2 0 0 0 4
Financial Statements SMP 3 3 1 1 0 0 0 2
Marketing SMP 3 5 2 2 0 0 0 4
Investments and Asset Pricing FMP 3 5 2 2 0 0 0 4
Supply Chain and Operations Management FMP 3 5 2 2 0 0 0 4
European Law SMP 5 5 2 2 0 0 0 4
Operational Interface Management SMP 7 5 0 0 0 0 4 4
Sustainability and Corporate Social Responsibility SMP 7 5 0 0 0 0 4 4
International Management in European Contexts - Pflicht

International Strategies in Theory and Practice | FMP 4 5 0 0 0 0 4 4
International Strategies in Theory and Practice I SMP 5 5 0 0 0 0 4 4
International and Institutional Economics | SMP 4 5 0 0 0 0 4 4
International and Institutional Economics Il FMP 5 5 0 0 0 0 4 4
Economics - Pflicht

Introduction to Economics FMP 1 5 2 2 0 0 0 4
Applied Economics and Data Visualisation SMP 7 5 0 0 0 0 4 4
Methods and Fundamentals - Pflicht

Academic Methods SMP 4 3 0 0 0 0 2 2
Business Mathematics and Statistics | FMP 1 5 2 2 0 0 0 4
Business Mathematics and Statistics Il SMP 2 5 2 2 0 0 0 4
Bachelor Seminar SMP 7 3 0 0 0 0 2 2
Information Management - Pflicht

Introduction to Information Management SMP 1 5 2 2 0 0 0 4
Management Information Systems FMP 3 5 2 2 0 0 0 4

General Qualifications - Pflicht
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Modulname PA. Sem. CP V U L P S Ges.
Business English Communication Skills | SMP 1 5 0 0 0 0 4 4
Business English Communication Skills I SMP 2 5 0 0 0 0 4 4
Project Management SMP 4 5 0 0 0 0 4 4
Personal and Professional Skills | SMP 2 2 0 0 0 0 2 2
Personal and Professional Skills Il SMP 3 3 0 0 0 0 2 2
Business Language | - Wahlpflicht

Business French | SMP 2 5 0 4 0 0 0 4
Business German | SMP 2 5 0 4 0 0 0 4
Business Spanish | SMP 2 5 0 4 0 0 0 4
Business Language Il - Wahlpflicht

Business French Il SMP 3 3 0 2 0 0 0 2
Business German Il SMP 3 3 0 2 0 0 0 2
Business Spanish Il SMP 3 3 0 2 0 0 0 2
Business Language Il - Wahlpflicht

Business French IlI SMP 4 3 0 0 0 0 2 2
Business Spanish 11l SMP 4 3 0 0 0 0 2 2
Business German llI SMP 4 3 0 0 0 0 2 2
Electives - Pflicht

Interdisciplinary Module SMP 5 5 0 0 0 4 0 4
Spezialisierung - FACT International - Spezialisierung

Financial Statement Analysis & Valuation SMP 4 5 0 0 0 0 4 4
Management Accounting SMP 4 5 0 0 0 0 4 4
Corporate Finance SMP 5 5 0 0 0 0 4 4
FACT-Project SMP 5 5 0 0 0 0 4 4
Digital Marketing & Design (en) - Spezialisierung

Communication Design SMP 4 5 0 0 0 0 4 4
Digital Marketing | KMP 4 5 0 0 0 0 4 4
Digital Marketing Il SMP 5 5 0 0 0 0 4 4
Project - Digital Marketing & Design SMP 5 5 0 0 0 0 4 4

Internship Abroad or Semester Abroad - Wahlpflicht
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European Business Management B.A. - Matrix - Vollzeit

Modulname PA. Sem. CP V U L P S  Ges.
Internship Abroad SMP 6 30

Semester Abroad SMP 6 30

Weitere Studienleistungen

Bachelor's Thesis SMP 7 8

Oral Final Exam SMP 7 4

Summe der Semesterwochenstunden 28 34 0 4 66 132
Summe der zu erreichende CP aus WPM 11

Summe der CP aus PM 137

Summe der zu erreichende CP aus SPM 20

Summe weitere Studienleistungen 42

Gesammtsumme CP 210

V - Vorlesung PA - Prufungsart

U - Ubung CP - Credit Points
L - Labor PM - Pflichtmodule
P - Projekt

WPM - Wahlpflichtmodule

SPM - Spezialisierungsmodule

SMP - Studienbegleitende Modulpriifung
KMP - Kombinierte Modulprifung

FMP - Feste Modulprifung

* - Dieses Wahlpflichtfach steht in verschiedenen Semestern zur Verfligung

Fir das Studienjahr 25/26
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Introduction to Business Administration

Modulname

Introduction to Business Administration

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Mike Steglich

Stand vom
2025-09-11

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

English language skills (level B2)

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
30,0 Std. 38,0 Std. 10,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache

Englisch

Prafungsart

SMP

Semester SWS

1 2
Prafung Summe
2,0 Std. 80 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
3

v,U,L/P,S
1,1,0,0,0
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Introduction to Business Administration

Lernziele

Kenntnisse/Wissen

The students have a broad knowledge of the classification of management in business
administration as well as the sub-areas of business administration.

The students have an insight into the business processes of companies.

Students have a broad knowledge of main European and global trends and challenges in
business.

Students have a basic knowledge of the location conditions of organisations.

Students have basic knowledge of the influence of internationality on companies and economies
and the internationalisation of business.

Students have basic knowledge in quantifying operational and macroeconomic activities and
measuring economic success in key figures.

Eertigkeiten

Students are able to organise and design the self-study process efficiently.
Students can conduct scientific research on limited topics and structure these topics scientifically.

Students are able to integrate business administration, management theory and philosophy into
the scientific landscape.

Students are able to evaluate operational and macroeconomic developments on the basis of
selected key figures.

Students are able to record and assess the influence of changing framework conditions on a core
country as well as a reference company in their European region.

Students are able to critically assess the historical development of Europe and selected European
regions and timeframes.

Students have a broad spectrum of methods at their disposal when working on selected topics.

Soziale Kompetenz

Students are enabled to assess the importance of social skills for management on the basis of
practical scenarios from everyday study.

Students are able to demonstrate the ability to work in a team within the framework of project
work in a small project team.

Students are able to lead project teams to solutions and to argue for them.

Selbstandigkeit

Students can independently define goals for self-study as well as for project work, critically reflect
and evaluate the actual results at different stages.

Students are able to independently acquire basic knowledge and to argue for it.

Students are empowered to live up to their own responsibility within project teams as well as the
entire seminar group.

Flr das Studienjahr 25/26 Seite 10 von 160



Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

Introduction to Business Administration

Inhalt

1.
2,
3.
4,

Insights into the history of Europe and selected European regions
Management topics and competences
Introduction to selected sub-disciplines of Business Administration

Economic developments and key figures

Pflichtliteratur

Literaturempfehlungen

Schermerhorn, John R., Bachrach, Daniel G.. (2015). Introduction to Management (13th). New
Jersey: Wiley.

Palmer, A. (2012). Introduction to Marketing. Oxford: Oxford University Press
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Introduction to Law

Modulname

Introduction to Law

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. jur. Stefan Strassner

Stand vom
2025-09-15

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

no

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 70,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
FMP

Semester
1

Prafung
1,5 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P/S
4 2,2:0,0,0

Summe
131.5 Std.
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Introduction to Law

Lernziele

Kenntnisse/Wissen

— The students know and understand:
« the basics (legal system, basic legal terms, legal way of thinking)
+ the freedom of contract and typical contractual problems and their solutions according to the
Civil Code
+ the main contractual and statutory obligations
+ the basics of commercial law
+ the basics of labour law

Fertigkeiten

— The students are able
- to apply regulations in particular from the Civil Code and Commercial Code,
- to solve cases in the area of civil, commercial and labour law

Soziale Kompetenz

— The students see the law as an instrument for the solution of social conflicts and recognize behind
the legal provisions the result of a weighing up of conflicting interests of the contractual parties.

Selbstandigkeit

— The students are independently able to analyse a given situation (case) and find out the aspects
that are important from a legal point of view.

Inhalt
1. Basics

Declaration of intent and contract

Typical contractual problems

Main and secondary contractual obligations
Obligations based on a contract
Obligations based on the law

Civil law and commercial law

The particularities of business between merchants

© © N o o~ 0D

Legal sources of labour law

—
o

. Rights and obligations under labour law

—
—

. Please note the following regarding the course materials
The lecturer provides the students with the following documents in English: lecture notes
containing all relevant questions, a collection of basic cases, and a compilation of the legal
provisions required to answer the questions and solve the cases.
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Introduction to Law

Pflichtliteratur

— Robbers, Gerhard (2023). An Introduction to German Law (Eighth edition), Nomos Munich,
Germany.

Literaturempfehlungen

— Miller, Russel A.. (2024) An Introduction to German Law and Legal Culture: Text and Materials,
Cambridge University Press.
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Introduction to Economics

Modulname

Introduction to Economics

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof.Dr.rer.pol.habil. Iciar Dominguez Lacasa

Stand vom
2025-09-12

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 88,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
FMP

Semester
1

Prafung
2,0 Std.

SWS

Summe
150 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
2,2,0:0:0
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Introduction to Economics

Lernziele

Kenntnisse/Wissen

Students know the basic institutions of capitalist economic systems.
Students know the basic structures and framework conditions of markets.

Students understand how market-based allocation works under different assumptions and
circumstances, including its problems and limits particularly in the context of inequality and
environmental protection.

Students unterstand the logic behind basic government interventions in a market economy.

Students understand basic economic indicators and their significance for analyzing economic
trends

Fertigkeiten

Students are able to critically evaluate and synthesize relevant economic texts and materials
(such as podcasts, policy briefings, and reports).

Students are able to retrieve reliable economic information, indicators, and analyses from
standard public sources and assess their relevance for further analysis and interpretation.

Students can reflect on current economic issues, evaluate theory-based policy alternatives, and
develop well-reasoned analyses, arguments, and recommendations in economics and economic

policy.

Soziale Kompetenz

Students can discuss economic issues in a respectful, evidence-based way (e.g., when
interpreting data or policy measures), demonstrating openness to different perspectives.

Students develop awareness of the relevance of economic decitions and on their impact on
environmental and societal issues.

Students are able to critically reflect on economic institutions and policies in relation to societal
challenges (e.g., inequality, sustainability) and articulate well-founded positions.

Selbstandigkeit

Students are able to ...
... read and analyse English economic texts in a relatively tight timeframe;
... provide effective briefings and summaries;

... develop autonomous positions on key economic policy issues, and defend them against
criticism.
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Introduction to Economics

Inhalt
1. Economics as a science

Economic systems and institutions

Actors interactions and markets in an economic system
Market structures

Market failures, externalities and environmental economics

Economic growth and sustainability

N o o M~ 0D

Government interventions in a market economy

Pflichtliteratur
— Bowles, S., Carlin, W., Stevens, M. & The CORE Team. (2017). The economy : economics for a
changing world. Oxford : Oxford University Press.
Literaturempfehlungen
— The CORE Econ Team 2023 The Economy 2.0: Microeconomics Open access e-text hitps://core-
econ.org/the-economy/.

- The CORE Econ Team 2023 The Economy 2.0: Macroeconomics Open access e-text
https://core-econ.org/the-economy/.
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Business Mathematics and Statistics |

Modulname

Business Mathematics and Statistics |

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. nat. Rainer Stollhoff

Stand vom
2025-09-11

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
FMP

Semester SWS
1 4

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
2,2,0:0:0

Basic requirement level of educational standards in mathematics (general higher education entrance

qualification)

Besondere Regelungen

Aufschlisselung des Workload

Selbststudium
80,0 Std.

Prasenz
60,0 Std.

Projektarbeit
0,0 Std.

Fir das Studienjahr 25/26

Prafung
2,0 Std.

Summe
142 Std.
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Business Mathematics and Statistics |

Lernziele
Kenntnisse/Wissen

— Students acquire basic knowledge about mathematical methods commonly used in economics,
finance, and business management.

—  Students know the definitions and mathematical notation commonly used for these methods.

Fertigkeiten

— Students are able to apply mathematical techniques and tools to formalize and solve economical
problems.

— Students can translate applied questions into mathematical problems.
- Students can choose the adequate mathematical methods to solve a problem.
— Students can correctly perform the necessary mathematical calculations.

— Students can instruct a computer system to solve a mathematical problem or to perform a specific
calculation.

- Students can check the plausibility of obtained results and interpret the results in an applied
context.

Soziale Kompetenz

- Students can create and edit digital content jointly with others. They can modify, refine, improve
and integrate information and content into an existing knowledge base in a social collaboration.

Selbstandigkeit
- Students complete tasks conscientiously, thoroughly, completely and reliably.

Inhalt

1. Univariate Functions: Basic properties (definition, graph, roots, limits) and differential calculus
(derivatives, optimum) of elementary functions; Application to cost and profit functions, elasticity of
price-demand-functions

2. Financial calculations: Computation of interest, accumulation and discounting, amortization and
annuities, deductions; Application to valuation of real estate investments

3. Linear Algebra: Vectors and matrices, systems of linear equations, linear optimization
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Business Mathematics and Statistics |

Pflichtliteratur

Literaturempfehlungen

Fir das Studienjahr 25/26

May, M. & Bart, A. (2021). Business Calculus with Excel. Saint Louis University.
Olivier, J. (2020). Business Math: A Step-by-StepHandbook. Lyryx Learning.
Guichard, D. (2017). Calculus Early Transcendentals. Lyryx Learning.
Nicholson, K. (2021). Linear Algebra with Applications. Lyryx Learning.

Haack, B., Tippe, U., Stobernack, M. & Wendler, T. (2017). Mathematik fir
Wirtschaftswissenschaftler : Intuitiv und praxisnah. Berlin, Heidelberg : Springer Berlin
Heidelberg.

Benker, H. (2014). EXCEL in der Wirtschaftsmathematik : Anwendung von
Tabellenkalkulationsprogrammen fiir Studenten, Dozenten und Praktiker. Wiesbaden : Springer
Fachmedien.
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Introduction to Information Management

Modulname

Introduction to Information Management

Studiengang

European Business Management B.A.

Modulverantwortliche

Kutzner, Tobias

Stand vom
2024-05-26

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium
60,0 Std. 60,0 Std.

Fir das Studienjahr 25/26

Projektarbeit
0,0 Std.

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
1

Prafung
30,0 Std.

SWS

Summe
150 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
2,2,0:,0:0
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Introduction to Information Management

Lernziele

Kenntnisse/Wissen

Having grown up with computers, today's students already know how to use Information
Technology (IT) in their daily lives-but use is not understanding. The students are able to
conceptualize where and how computation can be used effectively.

Students know and can explain the terms and methods of computer science that are important for
their work.

Students can distinguish different, even more complex, enterprise software systems from each
other.

Students are able to classify hardware and software in the context of business management.

Fertigkeiten

Students can safely handle common PC-based Office applications.

Students can identify and formulate simpler economic requirements for hardware and software in
the business administration environment.

Students can independently deepen their knowledge in sub-areas on the basis of the basic
knowledge taught

Soziale Kompetenz

Students are able to actively participate in a group and to communicate the contents of the basic
concepts of computer science adequately in the discussion of the lessons. They can discuss and
solve tasks in a team. They can present your own results to the group and respond appropriately
to requests.

Selbstandigkeit

Students are able to set themselves learning and work goals and to realize them. They can
compare their knowledge with their learning goals and seek help if necessary.

Flr das Studienjahr 25/26 Seite 22 von 160
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Introduction to Information Management

Inhalt
1. Defining Information Technology

Exploring the Human-Computer Interface
Representing Information Digitally

The Basics of Networking

Introduction to HTML

Locating Information on the World Wide Web

An Introduction to Debugging or Problem Handling

Social Implications of IT

© © N o o M~ @O D

Privacy and Digital Security

—
o

. The Basics of Spreadsheets
11. Introduction to Database Concepts

12. Limits to Computation

Pflichtliteratur

Literaturempfehlungen

- Geoghan, D. (2019). Visualizing Technology. Pearson.
— Snyder, L. (2018). Fluency With Information Technology. Pearson.
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Modulname

Business English Communication Skills |

Studiengang

European Business Management B.A.

Modulverantwortliche
MBA Martin Bradbeer

Abschluss
Bachelor of Arts

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

Stand vom Sprache

2025-08-25 Englisch

Art der Lehrveranstaltung Prifungsart CP nach ECTS

Pflicht SMP 5

Art des Studiums Semester SWS v, U,L/P/,S
Vollzeit 1 4 0:0,0,0:/4

Empfohlene Voraussetzungen

B2.2 level of English according to the Common European Framework of References

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 60,0 Std. 5,0 Std. 0,0 Std. 125 Std.
Lernziele

Kenntnisse/Wissen
- Specific vocabulary for the degree programme
- Key vocabulary on company forms, profiles and organization and general business language

— Additional English vocabulary in the areas of law, finance, marketing, human resources,
production and logistics

— Intercultural communication theories

- Consolidation of English grammar

— Students know and understand how to write academic papers and develop their skills in writing
academic texts

Fertigkeiten

— Presentation skills in English

- Present themselves in formal and informal situations and engage in

Flr das Studienjahr 25/26 Seite 24 von 160
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Business English Communication Skills |

suitable small talk

To read and write texts in English with an academic and business focus

Students are able to take part in meetings, negotiations and carry out telephone conversations in
English

Students have skills to communicate effectively across cultures

Soziale Kompetenz

To be able to communicate comfortably in English in a European and global environment
Ability to work in teams and identify roles within teams

Students adhere to rules & agreements that they have agreed with others. Others can rely on
their own statements that tasks are completed to the promised quality.

Students know how to communicate criticism to others so that it is beneficial to the person. They
can reflect on criticism of themselves and adopt different points of view.

Students are able to communicate both orally and in writing in a constructive, effective and
conscious manner (e.g. establish contacts; hold a conversation with several partners, listen
attentively, maintain a dialogue; express themselves in a manner appropriate to the addressee,
write understandably, convince others through strong identification with their own arguments).

Students complete work assignments conscientiously, thoroughly, completely and reliably. In
doing so, they maintain an overview, paying particular attention to well-ordered documents and to
the documentation of processes and important details.

Students are eager to experiment and willing to break new ground. They can develop
unconventional, unusual new ideas and implement them accordingly. They are imaginative and
enjoy trying out new things.

Selbstandigkeit

Students can critically question both their own decisions and the views and decisions of others

To take the initiative in order to improve language level through self-study
and external engagements

Students know and understand the differences of cultures and meet them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect different values and opinions.
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Business English Communication Skills |

Inhalt

1.
2.

N o o &~

The university, the degree programme and SWOT on studying in Wildau

Social English/Small talk in both formal and informal situations with a focus on
European cultures

Companies: structures, organization and profiles and general business vocabulary
Basic Legal English

English for Accounting and Financial Statements

English for Marketing

English for Human Resources

Pflichtliteratur

Literaturempfehlungen

Erin, M. (2015). The culture map : decoding how people think, lead, and get things done across
cultures. New York NY.

+ Oxford Advanced Learner's Dictionary 8: ISBN 978-3068014929 -« Das groBe Oxford Wérterbuch
- Second Edition: ISBN 978-3068013045 + Oxford Business English Dictionary for Learners of
English: 978-0194316170 - Business Spotlight magazine, Econo

Flr das Studienjahr 25/26 Seite 26 von 160



Financial Accounting

Modulname

Financial Accounting

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Verena Klapschus

Stand vom
2025-02-13

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

None required None required

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 70,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
FMP

Semester
2

Prafung
20,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P,S
4 2,2:0,0,0

Summe
150 Std.
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Financial Accounting

Lernziele
Kenntnisse/Wissen

— The course aims to provide an introduction to financial accounting based on German Generally
Accepted Accounting Principles (GAAP).

- Students will first be given a brief introduction to financial accounting in general.

—  Students then will be provided with a general approach to German GAAP, while the focus lies on
basic principles and methods used in the regulations.

- Students understand the system of double-entry bookkeeping.

Fertigkeiten
- Students will accomplish to transfer business transactions into bookkeeping.

Soziale Kompetenz

— Students are able to independently plan and process technical tasks related to financial
accounting (=independence & personal responsibility).

Selbstandigkeit

Inhalt
1. Introduction to accounting in general

1.1 Purpose of accounting
1.2 Elements of financial statements
1.3 Accounting procedures

2. Introduction to German accounting
2.1 Legal framework

2.2 Reporting conception

2.3 Generally Accepted Accounting Principles

Pflichtliteratur
— German Commercial Code Book 1

— Harrison, W. et. al. (2023): Financial Accounting, Global Edition, 12th ed., Pearson.

Literaturempfehlungen

— The course is based on Nothhelfer, R. (2017): Financial Accounting - Introduction to German
GAAP with exercises
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Human Resources and Organisational Design

Modulname

Human Resources and Organisational Design

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. Petra Poljsak-Rosinski

Stand vom
2025-09-12

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Keine. Keine.

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 88,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
FMP

Semester
2

Prafung
2,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P/S
4 2,2:0,0,0

Summe
150 Std.
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Human Resources and Organisational Design

Lernziele

Kenntnisse/Wissen

After successfully completing the module, students will be in a position to:

- understand the relevance of a variety of organization theories, models and management tools
for planning, organizing, decision-making and leading in modern organizations;

- develop an informed opinion about the different theoretical foundations and application fields for
effective human resource management (including motivation, personality characteristics,
leadership, Al application in modern HR and group dynamics);

- to critically reflect on the essential drivers of attitude-behaviour-performance linkage across
different organizational settings and contexts.

Fertigkeiten

Students will be able to formulate content-related and critical questions on the basic knowledge of
organizational theory and human resources management;

Students will be able to recognize issues in practical case studies of organization theory and
personnel management, evaluate results and design initial solutions.

Soziale Kompetenz

Students will be able to substantiate their professional opinion and appropriately share it with
lecturers and fellow students;

Students will be able to discuss in small groups and formulate joint solutions.

Selbstandigkeit

The students will learn to work through a large amount of information, categorize and prioritize it
to fit their own learning strategy;

Students will learn strategies to cope with a substantial amount of information.

Inhalt

1.

© © N o ok~ 0 D

—_
- O

Introduction to Management

Planning & Goal Setting

Strategic Planning

Classical vs. Modern Organizational Design
Interpersonal & Organizational Communication
Human Resource Management

Organizational Behavior

Al Application in HR

Organizing around Teams

. Motivation

. Leadership
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Human Resources and Organisational Design

Pflichtliteratur
— Robbins, S., Coulter, M. & Randel, A. (2021). Management (15E [edition], global edition). Harlow,
England : Pearson.
Literaturempfehlungen
— Burton RM, Obel B & Hakonsson DD (2020): Organizational Design: A Step-by-Step Approach.
University Printing House: Cambridge.

— Armstrong M & Taylor S (2014): Armstrong's Handbook of Human Resource Management
Practice. KoganPage: London.
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Costs and Management Accounting

Modulname

Costs and Management Accounting

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Mike Steglich

Stand vom
2024-05-16

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Financial Accounting, Production and Logistics

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 88,0 Std. 0,0 Std.
Lernziele

Kenntnisse/Wissen

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
FMP

Semester SWS
2 4

Prafung
2,0 Std.

Summe
150 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
2,2,0:0:0

—  Students will gain a thorough understanding of cost, revenue and profit accounting.

Fertigkeiten

— Students will be able to allocate and plan and costs, revenues and profits which are relevant for

different management tasks.

Soziale Kompetenz

— The students are able to solve problems in dialogue with other students and to present the

results adequately.

Selbstandigkeit

— The students are able to independently solve a problem and analyse and interpret their own

solutions.

Fir das Studienjahr 25/26
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Costs and Management Accounting

Inhalt
1. Introduction to Cost and Management Accounting
1.1 The business environment and the need of accounting

1.2 Differences between financial accounting and management accounting
1.3 Functions, design and systems of management accounting

2. Cost terms and concepts
2.1 Cost objects

2.2 Variable, fixed and step-fixed costs

2.3 Direct and indirect costs

2.4  Period and product costs

2.5 Relevant costs and revenues

2.6 Avoidable, unavoidable and sunk costs
2.7  Opportunity costs

2.8 Incremental and marginal costs

3. Information for actual costs, revenues and profits
3.1 Overview

3.2 Assignment of direct and indirect costs
3.2.1 Accounting for direct costs

3.2.2 Accounting for indirect costs
3.3  Accounting for sales revenues
3.4 Measuring profits

4. Information for planning, control and performance measurement

4.1 Budgeting and the budgeting process
4.2  Standard costing

4.3  Contribution margin analysis

Pflichtliteratur

—  Drury, C. (2018). Cost and management accounting : an introduction (9. ed.). Andover [u.a.] :
South-Western Cengage Learning.

—  Drury, C. & Tayles, M. (2021). Management and Cost Accounting. Cengage Learning.
— Lanen, W., Maher, M. & Anderson, S. (2020). Fundamentals of Cost Accounting. McGrawHill.

Literaturempfehlungen
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Business Mathematics and Statistics Il

Modulname

Business Mathematics and Statistics Il

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. nat. Rainer Stollhoff

Stand vom
2025-09-11

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss

Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester SWS
2 4

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
2,2,0:0:0

Basic competences in mathematics i.e. analysis of real-valued functions, linear algebra (as taught in

Business Mathematics and Statistics |)

Besondere Regelungen

Aufschlisselung des Workload

Selbststudium
80,0 Std.

Prasenz
60,0 Std.

Projektarbeit
0,0 Std.

Fir das Studienjahr 25/26

Prafung
2,0 Std.

Summe
142 Std.
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Business Mathematics and Statistics Il

Lernziele

Kenntnisse/Wissen

Students know and can acess different sources of data and published statistics and understand
their different properties (quality, reliability, context).

Students know and understand the concepts of basic descriptive statistics for different variable
types or measurement scales resp.

Students know and understand the basic concepts of probability calculus and hypothesis testing.

Fertigkeiten

Students can apply methods of descriptive statistcs to summarize data using statistics as well as
graphical displays, interpret the results, and abstract meaning.

Students are able to utilize spreadsheet calculation software to manage data, compute statistical
summaries and generate graphical displays.

Students can use appropriate statistical techniques to draw empirically founded inferences from
quantitative data on a basic level in a spreadsheet calculation software.

Students can use probability and distribution functions of common probability distributions for
simple simulation models using spreadsheet software.

Soziale Kompetenz

Students can communicate the results of a statistical analysis effectively to others.

Selbstandigkeit

Students can utilitze empirical evidence provided by data and statistics to critically reflect on their
own views and opinions and those voiced by others.
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Business Mathematics and Statistics Il

Inhalt
1. Data acquisition and data management
1.1 Sources of data and statistics

1.2  Basics of data management
1.3 Data formats, data types, measurement scales
1.4 Population and sample data

2. Descriptive statistics of variables measured on a nominal or ordinal scale
2.1 Absolute, relative and cumulative frequencies

2.2 Graphical display using pie-charts and barcharts

3. Descriptive statistics of variables measured on a metric scale
3.1 Measures of central tendency: Mean, Median

3.2 Measures of dispersion: Standard deviation, Variance, quantile function
3.3  Graphical display using histograms, cumulative distribution functions
3.4 Measures of concentration: Gini index and Lorenz curve

4. Bivariate descriptive statistics
4.1 Pivot-tables for aggregating variables

4.2  Covariance, correlation, and their relation to causation
4.3  Graphical display using boxplots and scatterplots

5. Introduction to statistical modeling in the context of descriptive statistics
5.1 Linear regression models: slope, intercept, R2

5.2  Time-series analysis: trendlines, moving average, exponential smoothing
6. Probability Distributions and Sampling
6.1 Basic laws of probability calculus: Addition, Multiplication, Bayes theorem
6.2  Probability distributions (Binomial, Uniform, Normal, Student's t)
6.3  Sampling probability distributions
7. Hypothesis testing

7.1 Sampling properties, Estimation, Confidence Intervals
7.2 Logic of hypothesis testing, significance levels, error types

7.3 Testing for differences in mean: t-test, z-test, ANOVA
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Business Mathematics and Statistics Il

Pflichtliteratur

Literaturempfehlungen

Herkenhoff, L. & Fogli, J. (2013). Applied statistics for business and management using Microsoft
Excel. New York, NY : Springer.

Dean, S., Holmes, A. & lllowsky, B. (2017). Introductory Business Statistics. OpenStax.

Haack, B., Tippe, U., Stobernack, M. & Wendler, T. (2017). Mathematik fiir
Wirtschaftswissenschaftler : Intuitiv und praxisnah. Berlin, Heidelberg : Springer Berlin
Heidelberg.
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Business English Communication Skills II
Modulname
Business English Communication Skills Il
Studiengang Abschluss
European Business Management B.A. Bachelor of Arts
Modulverantwortliche
MBA Martin Bradbeer
Stand vom Sprache
2025-08-25 Englisch
Art der Lehrveranstaltung Prifungsart CP nach ECTS
Pflicht SMP 5
Art des Studiums Semester SWS v:U,L/P/S
Vollzeit 2 4 0:0,0,0:/4

Empfohlene Voraussetzungen

C1 level of English according to the Common European Framework of References

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 60,0 Std. 5,0 Std. 0,0 Std. 125 Std.
Lernziele

Kenntnisse/Wissen

— Students know and understand how to write academic papers and develop their skills in writing
academic texts

- Specific vocabulary for the degree programme

- Consolidation of English grammar

Fertigkeiten

— Presentation skills in English

— To read and write texts in English with an academic and business focus
— Students are able to take part in negotiations in English

- Students have skills to communicate effectively across cultures

Soziale Kompetenz
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Business English Communication Skills I

To be able to communicate comfortably in English in a European and global environment
Ability to work in teams and identify roles within teams

Students adhere to rules & agreements that they have agreed with others. Others can rely on
their own statements that tasks are completed to the promised quality.

Students know how to communicate criticism to others so that it is beneficial to the person. They
can reflect on criticism of themselves and adopt different points of view.

Students are able to communicate both orally and in writing in a constructive, effective and
conscious manner (e.g. establish contacts; hold a conversation with several partners, listen
attentively, maintain a dialogue; express themselves in a manner appropriate to the addressee,
write understandably, convince others through strong identification with their own arguments).

Students complete work assignments conscientiously, thoroughly, completely and reliably. In
doing so, they maintain an overview, paying particular attention to well-ordered documents and to
the documentation of processes and important details.

Students are eager to experiment and willing to break new ground. They can develop
unconventional, unusual new ideas and implement them accordingly. They are imaginative and
enjoy trying out new things.

Students can create and edit digital content together with others. They can modify, refine, improve
and integrate information and content into an existing knowledge base in cooperation with others.

Selbstandigkeit

Students can critically question both their own decisions and the views and decisions of others

To take the initiative in order to improve language level through self-study
and external engagements

Students know and understand the differences of cultures and meet them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect different values and opinions.

Students are able to analyze their learning and working processes in order to evaluate and to
design and optimize them

Inhalt

1.

N o o &~ 0 DN

Business functions including, meetings and negotiations.

Academic Writing

Job applications including CVs, letters of motivation, interviews and assessment centres
Business correspondence

Introduction to intercultural communication

English for telephoning

The language of presentations
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Pflichtliteratur

Literaturempfehlungen

— + Oxford Advanced Learner's Dictionary 8: ISBN 978-3068014929 + Das groBe Oxford Wérterbuch
- Second Edition: ISBN 978-3068013045 + Oxford Business English Dictionary for Learners of
English: 978-0194316170 * Business Spotlight magazine

— Meyer, E. (2015). The culture map : decoding how people think, lead, and get things done across
cultures (First edition, international edition). New York, NY : PublicAffairs.
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Personal and Professional Skills |

Modulname

Personal and Professional Skills |

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Sandra Haas

Stand vom
2025-02-18

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
14,0 Std. 46,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester

2

Prafung
0,0 Std.

SWS

Summe
60 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
2

v,U,L/P/S
0,0,0:0:2
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Personal and Professional Skills |

Lernziele

Kenntnisse/Wissen

The students have knowledge about reflection competences, function, meaning as well as
creation of a process-accompanying portfolio. They have digital competences for the design of an
individual ePortfolio.

Students have an understanding of the practical tasks of operational functional areas and can
name key future scenarios of the areas (e.g. digital transformations) (=professional reflection). In
addition, they recognize interdisciplinary contexts of their course of study (=interdisciplinary
competencies).

Students know how to identify their own knowledge gaps and close them independently (= self-
learning competencies).

Fertigkeiten

Students show skills in writing down thoughts & experiences etc., (= writing skills). They can
handle texts & sources and use spelling & grammar correctly.

Students use an ePortfolio (documentation & management of personal documentation) (= digital
competencies) and can design content in an appealing way using digital media.

Soziale Kompetenz

Students reflect on their own social skills. Optional further competencies: (1) Intercultural
awareness and competencies; (2) Dealing with feedback and criticism.

Selbstandigkeit

Students observe, document, reflect and discuss situational self- and social competencies and
their own decisions regarding their studies (documentation & reflection of non-subject-related as
well as subject-related learning and development processes).

Students identify current strengths and weaknesses in the area of personal and social skills and
derive learning objectives from them. They reflect on personal paths of development in the area of
social and personal competencies.
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Inhalt

1. Personal & Professional Skills I+l are primarily aimed at improving the students' ability to act with
a perspective on their later professional development. Key competencies in relevant focus areas
(e.g. reflection competencies, self-learning competencies, methodological competencies,
communication and cooperation competencies) are taught in a focused manner.

2. Inthe summer term the module comprises 2 central submodules: (2.1) learning-accompanying
elLearning portfolio ; (2.2) obligatory workshop "Self-management & decision-making skills"

2.1 eLernportfolio (2. + 3. Semester):
Students record their personal learning and development process in an individual electronic
portfolio that is integrated into the curriculum of the program. According to Paulson, Paulson,
and Meyer (1991), a portfolio is a purposeful collection of work that demonstrates the
learner's individual efforts, progress, and accomplishments in one or more areas. The
collection must include the learner's participation in the selection of content, criteria for
selection, determination of assessment criteria, and evidence of the learner's self-reflection.
The writing helps with examining self-reflection and a sustained acquisition of skills.

The ePortfolio provides students with:

(a) opportunities to document their individual competency development and existing skills.
(b) support in determining individual competencies and interests, in order to be able to
meaningfully shape their studies (e.g. choice of subject specializations, elective modules)
(d) a tool to actively and self-determinedly control your own learning processes

(e) fields of application for the expansion of digital competences.

In accordance with the modules & events/workshops attended during the basic studies, tasks
are provided which the students have to complete within the given time.

2.2 The mandatory workshop in the 2nd semester "Self-management & decision-making skills"
serves to train self-management skills and decision-making skills:

Self-management competencies enable students to maintain their own performance
(knowledge, skills, health, mental/physical fitness) and willingness to perform (commitment,
identification) in the long term and to realize well-being and balance in life.

Decision-making competence describes the ability to recognize situations and problems, to

assess them, to define alternative solution scenarios and to identify the necessary measures,
and to make decisions based on these.
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Personal and Professional Skills |

Pflichtliteratur

Literaturempfehlungen

A manual is provided for the eLearning Portfolio module.

Carmine Gallo, Talk Like TED: The 9 Public-Speaking Skills of the World's Top Minds. New York
2014

Erin Meyer, The Culture Map: Decoding How People Think, Lead, and Get Things Done Across
Cultures. New York: Public Affairs, 2016

Andy Molinsky, Intercultural communication. Global Dexterity, Harvard Business Review Books,
2013

Kim Scott, Radical Candor: How to Get What You Want by Saying What You Mean. MacMillan
2017
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Modulname

Business French |

Studiengang Abschluss

European Business Management B.A. Bachelor of Arts

Modulverantwortliche

M.A. Marie-Noelle Demarchi

Stand vom Sprache

2025-09-12 Englisch

Art der Lehrveranstaltung Prafungsart CP nach ECTS

Wahlpflicht SMP 5

Art des Studiums Semester SWS Vv, U,L/P/S

Vollzeit 2 4 0,4,0,0,0

Empfohlene Voraussetzungen

for AO level none from A1 building on the previous level (after placement test, levels according to CEFR)

Besondere Regelungen
Students must take a placement test before the beginning of the semester. Enroliment is not possible if
the language is the student's native language.

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 63,0 Std. 0,0 Std. 2,0 Std. 125 Std.
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Lernziele

Kenntnisse/Wissen

- Students have a basic knowledge of French: vocabulary, grammar, reading and communicative
competences in the field of business and professional situations. They reach the corresponding
level of the European Framework of Reference for Languages GER (A0-B1).

Fertigkeiten

- Students are able to communicate constructively effectively and consciously, both orally and in
writing (e.g. making contact; conversing with partners, listening attentively, maintaining a
dialogue).

— They are able to expresses themselves appropriately when speaking, write comprehensibly,
persuade others through strong identification with their own arguments according to CEFR levels.

— Students are able to articulate information needs, locate data, information and content in digital
environments, access them and navigate between them. Create and update personal search
strategies.

Soziale Kompetenz
- Students are able to demonstrate their teamwork skills in the context of group work.
They are able to argue in the foreign language and to work out and present solutions in teams.

— Students know and understand the differences between cultures and treat them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions.

Selbstandigkeit

— Students are able to independently acquire and deepen the basics of the
of the language (vocabulary, grammar) and to critically evaluate its content.

Inhalt

1. AO: Pronunciation, introducing oneself, nationality, profession, personal details, age,
numbers and times, family

2. A2: Applying for a job, writing a CV and letters of application, introducing a company (sector,
organisation chart, history, key figures), work in the past and today.

3. A2.2/B1 Describe working environment: Working conditions, motivation, health and illness

4. B1 Researching and evaluating successfully with authentic material.
Collecting information: Researching and analysing, taking notes, reproducing content
Reproducing press reviews around a current economic topic. Successfully communicate and
negotiate, presenting arguments, explaining facts,
Questioning and defending points of view. Successfully summarise and present.
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Pflichtliteratur

— Dubois, A. & Tauzin, B. (2013). Objectif express 1 : le monde professionnel en francais ; [A1/A2]
(Nouvelle édition). Paris : Hachette.

— Dubois, A., Tauzin, B. & Gillet, N. (2016). Objectif express 2 : le monde professionnel en francais ;
[B1/B2.1] (Nouvelle édition). Paris : Hachette.

— Hirschsprung, N., van der Meulen, M., Tricot, T. & Garcia, E. (2018). Cosmopolite 3 : Méthode de
frangais B1. Vanves : Hachette Livre.

Literaturempfehlungen

— (1981-). Alternatives économiques. Dijon : SCOP-SA Alternatives Economiques.
- TV5 Monde Apprendre (Website)

- RFI Savoirs (Radio France Internationale)
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Business German |

Modulname

Business German |

Studiengang

European Business Management B.A.

Modulverantwortliche
M.A. Daniela Schultz

Stand vom
2025-09-18

Art der Lehrveranstaltung
Wahlpflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
2

none for AO (beginner) from A1 building on the previous level

Besondere Regelungen

Placement test according to CEFR

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 63,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Prafung
2,0 Std.

SWS

Summe
125 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
0:4,0,0:0
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Lernziele

Kenntnisse/Wissen

Students acquire German language skills in vocabulary, grammar, reading, and communication,
with an emphasis on business contexts and professional situations.

Depending on their previous knowledge (placement test according to CEFR) students acquire
language skills to complete the corresponding level of the European Framework of Reference for
Languages (A0 to B2).

Fertigkeiten

According to their CEFR level, students can communicate effectively and purposefully, both orally
and in writing; can establish rapport and maintain dialogue with multiple partners; can listen
attentively and adapt language to different audiences and contexts; can write clearly and
comprehensibly; and can present and defend arguments convincingly.

Students are able to articulate information needs, search, access and navigate among data,
information and content in digital environments, create and update personal search strategies in
German (according to their CEFR level).

Students are able to analyze, compare, and critically evaluate the credibility and reliability of data
and information sources and digital content in German language (according to their CEFR level).

Soziale Kompetenz

Students are able to work effectively in teams, collaborate to develop solutions, argue
constructively in a foreign language, and present their results clearly (according to their CEFR
level).

Students know and understand cultural differences and engage with them respectfully and
tolerantly. They know and understand that different political, economic, and social views influence
thinking and respect other values and opinions.

Selbstandigkeit

The students are able to independently acquire the basics of the language (vocabulary,
grammar), to reflect upon and critically evaluate information in German language (according to
their CEFR level).

Inhalt

1.

Beginners: Pronunciation; introducing yourself; providing personal information (nationality,
profession, age, family); using numbers and telling the time.

Intermediate: Applying for a job; writing a résumé and cover letters; introducing an industry,
organizational structure, history, and key figures; describing work in the past and present;
describing the working environment (motivation, health and illnes).

Upper level: Collecting and analyzing information; taking notes; preparing a press review on a
current economic topic; communicating and negotiating effectively; presenting arguments,
challenging viewpoints; summarizing and presenting findings.

Die Auswahl der verwendeten Literatur richtet sich nach dem jeweiligen Niveau (siehe unten).
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Pflichtliteratur

Jin, F. & Schote, J. (2017). Pluspunkt Deutsch - Leben in Deutschland : Deutsch als
Fremdsprache; A1: Arbeitsbuch Gesamtband, Arbeitsbuch Gesamtband (2. Auflage). Berlin :
Cornelsen.

Jin, F. & Schote, J. (2017). Pluspunkt Deutsch - Leben in Deutschland : Deutsch als
Fremdsprache; A1, Kursbuch, Gesamtband, Kursbuch Gesamtband (3. Auflage). Berlin :
Cornelsen.

Pluspunkt Deutsch - Leben in Deutschland A2: Gesamtband Arbeitsbuch und Kursbuch (2.
Ausgabe) ISBN 978-3-06-120768-7

Szita, S. & Buscha, A. (2021). Begegnungen : Deutsch als Fremdsprache; B1+: Integriertes Kurs-
und Arbeitsbuch Sprachniveau B1+ (3., Uberarbeitete Auflage). Leipzig : Schubert.

Erkundungen B2+ Integriertes Kurs- und Arbeitsbuch 4. Auflage (2024) ISBN 978-3-96915-079-5
Erkundungen C1 Integriertes Kurs- und Arbeitsbuch 3. Auflage (2023) ISBN 978-3-96915-075-7

Literaturempfehlungen
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Business Spanish |

Modulname

Business Spanish |

Studiengang

European Business Management B.A.

Modulverantwortliche

Bertinotti de Fiddicke, Veronica

Stand vom
2024-05-16

Art der Lehrveranstaltung
Wahlpflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester SWS
2 4

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
0:4,0,0:0

For AO none from A1 next level From A1 building on the previous level (placement test according to

CEFR)

Besondere Regelungen

Student must take a placement test. Enrloment is not possible if the native language is Spanish

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 63,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Prafung Summe
2,0 Std. 125 Std.
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Lernziele

Kenntnisse/Wissen

Students have a basic knowledge of Spanish: vocabulary,grammar, reading and communicative
competences in the field of business and professional situations. They reach thescorresponding
level of the European Framework of Reference for Languages GER (A0-B1).

Fertigkeiten

Students are able to communicate constructively effectively and consciously, both orally and in
writing (e.g. making contact; conversing withpartners, listening attentively, maintaining a
dialogue).

They are able to expresses themselves appropriately when speaking, write comprehensibly,
persuade others through strong identification with their own arguments according to CEFR levels.

Students are able to articulate information needs, locate data, information and content in digital
environments, access them and navigate between them. Create and update personal search
strategies.

Students are able to analyse, compare and critically evaluate the credibility and reliability of data
and information sources and digital content. They can also analyse the data, information and
digital content, they are able to interpret and critically evaluate this data.

Soziale Kompetenz

Students are able to demonstrate their teamwork skills in the context of group work. They are able
to argue in the foreign language and to work out and present solutions in teams.

Students know and understand the differences between cultures and treat them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions.

Selbstandigkeit

Students are able to independently acquire and deepen the basics of the+of the language
(vocabulary, grammar) and to critically evaluate its content.

Inhalt

1.

AO: Pronunciation, introducing oneself, nationality, profession, personal details, age,numbers and
times, family.

A2: Applying for a job, writing a CV and letters of application, introducing a company (sector,
organisation chart, history, key figures), work in the past and today

A2.2/B1 Describe working environment: Working conditions, motivation, health and iliness

A2.2/B1 Researching and evaluating successfully with authentic material.Collecting information:
Researching and analysing, taking notes, reproducing contentReproducing press reviews around
a current economic topic. Successfully communicate and negotiate, presenting arguments,
explaining facts,Questioning and defending points of view. Successfully summarise and present
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Pflichtliteratur
— (2019). Emprendedores : curso de espanol para profesionales. Munchen : Hueber.
Literaturempfehlungen

— Alonso Raya, R. (2005). Gramatica basica del estudiante de espanol : [incluye mas de 370
ejercicios con soluciones; A1 - B1] (1. ed.). Barcelona : Difusién.

— Diaz Gutiérrez, E. (0.D.). Meta profesional A1 - A2 : Spanisch fiir den Beruf (Edicibn alemana).
Stuttgart : Klett.
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Financial Statements

Modulname

Financial Statements

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Verena Klapschus

Stand vom
2025-09-11

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Financial Accounting

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
30,0 Std. 58,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart CP nach ECTS
SMP 3

Semester SWS v, U,L/P,S
3 2 1,1,0,0:,0

Prafung Summe
2,0 Std. 90 Std.
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Lernziele
Kenntnisse/Wissen

- Students will be provided with an overview of individual financial statements, including their
various elements, e.g. the balance sheet and income statement, and their contents.

Fertigkeiten

— Students will solve exercises related to the above mentioned topics. Exercises will consist of
increasing complexity: Category 1: Knowledge, category 2: knowledge and application, category
3: knowledge, application and transfer.

Soziale Kompetenz
— Students are trained to discuss ideas and possible solutions with classmates.

Selbstandigkeit
— Students will acquire the competence to transfer their knowlege and solve real accounting world
problems on their own.

Inhalt
1. Balance Sheet
1.1 Assets
111 Recognition

1.1.2 Measurement

1.2 Liabilities
1.21 Recognition

1.2.2 Measurement
1.3  Equity

2. Income Statement, Cash Flow Statement & Notes

Pflichtliteratur
— Harrison, W. et. al. (2023): Financial Accounting, Global Edition, 12th ed., Pearson.

- International Financial Reporting Standards (IFRS) of its latest version.

Literaturempfehlungen
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Marketing

Modulname

Marketing

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Sandra Haas

Stand vom
2024-05-18

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 63,5 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
3

Prafung
2,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P/S
4 2,2:0,0,0

Summe
125.5 Std.
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Marketing

Lernziele

Kenntnisse/Wissen

Know central terminology, meaning & application areas of marketing as well as different basic
marketing approaches & lines of development.

Know the definition of market research and understand its importance within the marketing
decision-making process.

Know the basic procedure of the market research process incl. basic methods of data collection

Know tools, such as databases, decision support systems, internet and understand the influence
on market research//Interpret market segmentation as a tool for market development;

Know types of consumer behavior & understand differences in bying priocesses, internal &
external factors

Understand the increasing importance of consumer-to-consumer communication, social media
digital environments incl. consequences for buying processes

Define & describe the relevance of marketing ethics & know possibilities to consider ethical,
sustainable aspects in marketing decisions and understand the importance of ethical actions in
the marketing context.

Fertigkeiten

know/understand marketing mix instruments and are able to explain decisions on the design of
the marketing mix instruments and evaluate them with regard to their coherence. (=Specialized
skills)

Soziale Kompetenz

Students expand their social skills by being able to work together in a goal-oriented, successful
manner over an extended period of time in a small group format. (=cooperation skills)

Students can critically evaluate marketing-related issues, their own decisions as well as the views
and decisions of others, and present their opinions in a fact-based manner. (= development of
critical thinking)

Selbstandigkeit

Students possess the ability & willingness to contribute in a self-directed manner to the design of
processes, taking into account possible consequences. (= sense of responsibility)

Students are able to independently plan and process technical tasks (=independence & personal
responsibility).

Student are able to take a position on ethical and sustainability issues. They are sensitized in
terms of sustainability, ethics and environmental protection. (=ethical attitude, sustainable
thinking, environmental awareness).
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Marketing

Inhalt

1.

The module introduces the subject area of "Marketing Management" and aims to instruct students
in basic competencies in the subject (= marketing-related competencies that graduates should
possess regardless of their further specialization). An expansion of these competencies oriented
towards central practical professional requirements continues in the marketing-related
specializations during the course of study.

Foundations

+ Meaning & application areas of marketing

+ Central marketing concepts

+ Formative fundamental trends in marketing

* The new marketing reality (digital marketing)

Identifying market opportunities, winning & retaining customers

+ Customer value, satisfaction and retention, purchase decision process, customer lifetime value
+ Market segmentation and target market identification

» Market research

Marketing Mix

* Product and program policy decisions

* Pricing policy decisions

+ Distribution policy decisions

« Communication policy decisions

+ Alternative marketing mix approaches and integrated marketing

Sustainable Marketing, Marketing Ethics & Responsible Marketing

Pflichtliteratur

Literaturempfehlungen

Dibb, S. et al: Marketing; Concepts and Strategies. Cengage Learning
Lamb, C.W., Hair, J.F., and McDaniel, C.: MKTG: Principles of Marketing. Cengage Learning
Kotler, P., Armstrong, G., Harris, L.C. & Piercy, N. : Principles of Marketing.

Additional current literature will be named as needed or can be taken from the course materials.
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Investments and Asset Pricing

Modulname

Investments and Asset Pricing

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Stefan Trencsik

Stand vom
2025-09-12

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
FMP

Semester SWS
3 4

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P,S
2,2,0:0:0

Introductory level accounting and economics will be helpful. Some concepts require the use of MS
Excel, but prior experience is not required. All applications will be demonstrated and described in the

module.

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 63,0 Std. 0,0 Std.
Fir das Studienjahr 25/26

Prafung Summe
2,0 Std. 125 Std.
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Investments and Asset Pricing

Lernziele

Kenntnisse/Wissen

Students understand the system of corporate governance, specifically who owns, manages and
controls the firm

Students are able to describe, illustrate and compare alternative capital project appraisal
techniques

Students are able to explain and discuss the relationship between investment risk and return and
the effects of diversification

Students are able to identify and search financial data sources such as company reports, web
publications, library databases in order to obtain relevant financial data

Students develop an understanding of portfolio theory and basic principles of asset pricing in
financial markets

Students are able to describe and explain the Efficient Market Hypothesis and behavioural
finance arguments

Fertigkeiten

Students are able to read, interpret and critically evaluate financial statements of firms

Students are able to evaluate and forecast bond prices and identify the drivers of price changes in
markets

Students are able to derive the value of a single project as well as of an entire firm
Students are able to apply the portfolio planning and construction process in a real-world context
Students are able to determine the cost of capital of a company

Students are able to apply corporate finance concepts by implementing them in Excel.

Soziale Kompetenz

Students develop teamwork and presentation skills in debating discussion topics and producing
team solutions to problems

Students will develop awareness of all the interaction of finance and societal issues

Selbstandigkeit

The self-preparation of the students for the lecture, facilitates the ability to manage themselves
and their time in a more effective and efficient way

Students will be able to solve problems in a structured way by analyzing complex financial
problems
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Investments and Asset Pricing

Inhalt

1.

o o A~ w N

Corporate Governance

Accounting for Finance

Basic Valuation Techniques

Best Practices in Capital Budgeting
Risk and Return Models

Behavioral Finance and Market Efficiency

Pflichtliteratur

Berk/DeMarzo (2020), Corporate Finance, 5th Global Edition

Brealey/Myers/Allen (2023), International Student Edition of Principles of Corporate Finance, 14th
Edition

Hillier/Ross/Westerfield/Jaffe/Jordan (2021), Corporate Finance , 4th European Edition
Damodoran, (2014), Applied Corporate Finance, Fourth Edition

Literaturempfehlungen

Benninga (2014), Financial Modeling, Fourth Edition
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Supply Chain and Operations Management

Modulname

Supply Chain and Operations Management

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Mike Steglich

Stand vom
2024-07-23

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Introduction to Business Administration

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 88,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
FMP

Semester
3

Prafung
2,0 Std.

SWS

Summe
150 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
2,2,0:0:0
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Supply Chain and Operations Management

Lernziele
Kenntnisse/Wissen
— Students will gain a thorough understanding of supply chain and operations management.
—  Students will gain a thorough understanding of production and cost theory.

— Acquisition of theoretical knowledge about production systems, production planning and logistics

Fertigkeiten
- Acquisition of a broad spectrum of methods for modelling planning tasks from supply chain and
operations management and logistics

Soziale Kompetenz
— The students are able to develop their own solutions for decision problems in dialogue with other
students and to present the results adequately.

Selbstandigkeit
— The students are able to independently define goals, independently choose methods for solving a
problem and analyze and interpret their own solutions.
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Inhalt

1. Principles of supply chain and operations management
1.1 The supply chain

1.2  Selected basic definitions and concepts

1.21 Production management terms
1.2.2 Elements of a production process
1.2.3 Forms of production systems

1.3 Logistics and the Supply Chain

2. Fundamentals of production and cost Theory
2.1 Production functions
2.1.1 Substitutional production functions

2.1.2 Limitational production functions
2.2  Cost functions

3. Strategic operations and supply chain management
3.1 Operations and supply chain strategies

3.2  Sourcing strategies

3.3 Production strategies

3.4 Location planning and network design
3.5 Factory and layout planning

4. Tactical and operativ operations and supply chain management
4.1 Demand forecasting

4.2 Production and material requirement planning
4.3  Inventory management

4.4 Transport planning, routing and scheduling

Pflichtliteratur

— lIvanov, D., Schéneberger, J. & Tsipoulanidis, A. (2019). Global Supply Chain and Operations
Management. Springer.

- Russel, R. & Taylor, B. (2018). Operations and Supply Chain Management. Wiley.
— Sanders, N. (2018). Supply Chain Management. Wiley.

— Slack, N. & Brandon-Jones, A. (2019). Operations Management. Pearson.

Literaturempfehlungen
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Management Information Systems

Modulname

Management Information Systems

Studiengang Abschluss
European Business Management B.A. Bachelor of Arts

Modulverantwortliche

Master of Science Peter Bernhardt

Stand vom Sprache
2024-05-26 Englisch
Art der Lehrveranstaltung Prifungsart
Pflicht FMP

Art des Studiums Semester
Vollzeit 3

Empfohlene Voraussetzungen

Introduction to Information Management

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung
60,0 Std. 60,0 Std. 0,0 Std. 30,0 Std.

Fir das Studienjahr 25/26

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P/S
4 2,2:0,0,0

Summe
150 Std.
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Management Information Systems

Lernziele

Kenntnisse/Wissen

Having grown up with computers, today's students already know how to use several kinds of
information systems (e.g. social media, collaboration tools) in their daily lives - but use is not
understanding. The students are able to conceptualize where and how modern information
systems can be used effectively.

Students know and can explain the kinds and methods of information systems that are important
in the business world.

Students can competently distinguish different, even more complex, enterprise software systems
from each other.

Students improve their ability to classify hardware and software in the context of business
management.

Fertigkeiten

Students can competently handle common PC-based Office applications, especially spreadsheet
tools.

Students can identify and formulate simpler business processes using information systems in the
business administration environment.

Students improve their ability to independently deepen their knowledge in sub-areas on the basis
of the basic knowledge taught as well as through the use of modern Al tools.

Soziale Kompetenz

Students are able to actively participate in a group and to communicate the fundamental concepts
of modern information systems adequately in the discussion of the lessons. They can discuss and
solve tasks in a team. They can present your own results to the group and respond appropriately
to requests.

Selbstandigkeit

Fir das Studienjahr 25/26

Students improve their abilty to set themselves learning and work goals and to realize them. They
can compare their knowledge with their learning goals and seek help if necessary.
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Management Information Systems

Inhalt

1.

o o A~ w N

N

The Importance of MIS

Information Systems for the Enterprise

E-commerce: Digital Markets, Digital Goods

Decision Making, Knowledge Management and Artificial Intelligence
Collaborating with Technology

Developing a Digital Presence: Websites, Social Media and Mobile
Apps
Processes, Organizations, and Information Systems

Social Media Information Systems

Information Systems Security

Pflichtliteratur

Kroenke, D. & Boyle, R. (2017). Using MIS (10). Pearson.

Literaturempfehlungen
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Personal and Professional Skills Il

Modulname

Personal and Professional Skills Il

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Sandra Haas

Stand vom
2024-08-29

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
16,0 Std. 58,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
3

Prafung
1,0 Std.

SWS

Summe
75 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
3

v,U,L/P/S
0,0,0:0:2
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Personal and Professional Skills Il

Lernziele

Kenntnisse/Wissen

The students have knowledge about reflection competences, function, meaning as well as
creation of a process-accompanying portfolio. They have digital competences for the design of an
individual ePortfolio.

Students have an understanding of the practical tasks of operational functional areas and can
name key future scenarios of the areas (e.g. digital transformations) (=professional reflection). In
addition, they recognize interdisciplinary contexts of their course of study (=interdisciplinary
competencies).

Students know how to identify their own knowledge gaps and close them independently (= self-
learning competencies).

Fertigkeiten

Students show skills in writing down thoughts & experiences etc., (= writing skills). They can
handle texts & sources and use spelling & grammar correctly.

Students use an ePortfolio (documentation & management of personal documentation) (= digital
competencies) and can design content in an appealing way using digital media.

Soziale Kompetenz

Students reflect on their own social skills. Optional further competencies: (1) Intercultural
awareness and competencies; (2) Dealing with feedback and criticism

Selbstandigkeit

Students observe, document, reflect and discuss situational self- and social competencies and
their own decisions regarding their studies (documentation & reflection of non-subject-related as
well as subject-related learning and development processes).

Students identify current strengths and weaknesses in the area of personal and social skills and
derive learning objectives from them. They reflect on personal paths of development in the area of
social and personal competencies.
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Personal and Professional Skills Il

Inhalt

1.

Personal & Professional Skills I+l are primarily aimed at improving the students' ability to act with
a perspective on their later professional development. Key competencies in relevant focus areas
(e.g. reflection competencies, self-learning competencies, methodological competencies,
communication and cooperation competencies) are taught in a focused manner.

In the winter term the module comprises 2 central activities: (2.1) learning-accompanying
elLearning portfolio ; (2.2) Elective courses within a given competence area (selection of at least
one workshop from a given workshop catalogue)

2.1 eLernportfolio (2. + 3. Semester): Students record their personal learning and development

process in an individual electronic portfolio that is integrated into the curriculum of the
program. According to Paulson, Paulson, and Meyer (1991), a portfolio is a purposeful
collection of work that demonstrates the learner's individual efforts, progress, and
accomplishments in one or more areas. The collection must include the learner's
participation in the selection of content, criteria for selection, determination of assessment
criteria, and evidence of the learner's self-reflection. The writing helps with examining self-
reflection and a sustained acquisition of skills. The ePortfolio provides students with: (a)
opportunities to document their individual competency development and existing skills. (b)
support in determining individual competencies and interests, in order to be able to
meaningfully shape their studies (e.g. choice of subject specializations, elective modules) (d)
a tool to actively and self-determinedly control your own learning processes (e) fields of
application for the expansion of digital competences. In accordance with the modules &
events/workshops attended during the basic studies, tasks are provided which the students
have to complete within the given time.

2.2 Inthe 3rd semester, students choose another workshop from a specified area of competence

(e.g. resource-orientated work, feedback and criticism, presentation skills, intercultural
competence, business ethics, time management, etc.) in order to further develop their
individual skills in a targeted manner.

Pflichtliteratur

Literaturempfehlungen

Fir das Studienjahr 25/26

A manual is provided for the eLearning Portfolio module. Carmine Gallo, Talk Like TED: The 9
Public-Speaking Skills of the World's Top Minds. New York 2014 Erin Meyer, The Culture Map:
Decoding How People Think, Lead, and Get Things Done Across Cultures. New York: Public
Affairs, 2016 Andy Molinsky, Intercultural communication. Global Dexterity, Harvard Business
Review Books, 2013 Kim Scott, Radical Candor: How to Get What You Want by Saying What You
Mean. MacMillan 2017
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Business French Il

Modulname

Business French Il

Studiengang

European Business Management B.A.

Modulverantwortliche

M.A. Marie-Noelle Demarchi

Stand vom
2025-09-12

Art der Lehrveranstaltung
Wahlpflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Business French |

Besondere Regelungen

Building on the previous level Business French |

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
30,0 Std. 43,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss

Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
3

Prifung
2,0 Std.

SWS

Summe

75 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
3

v,U,L/P/S
0:2,0,0:/0
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Lernziele

Kenntnisse/Wissen

Students will have a basic knowledge of French: vocabulary, grammar, reading and
communicative skills in business and professional situations. They reach the appropriate level of
the European Framework of Reference for Languages (A1 to B2).

Fertigkeiten

Students are able to communicate constructively, effectively, and intentionally, both orally and in
writing (e.g., establish rapport; carry on a conversation with multiple partners, listen attentively,
maintain dialogue. Expresses self appropriately to addressees, writes comprehensibly, Persuades
others through strong identification with own arguments)according to CEFR levels.

Articulate information needs, locate data, information and content in digital environments, access
to them and navigate between them. Create and update personal search strategies.

Analyse, compare and critically evaluate the credibility an reliability of data and information
sources and digital content.

Soziale Kompetenz

Students are able to demonstrate their teamwork skills in the context of group work. They are able
to argue in the foreign language and to work out and present solutions in teams.

Students know and understand the differences between cultures and treat them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions

Selbstandigkeit

Students are able to independently acquire and deepen the basics of the of the language
(vocabulary, grammar), and to evaluate it critically.

Inhalt

1.

A1: making appointments: telephoning, writing e-mails, organising trips, describing daily routines
and organising an agenda, ordering in a restaurant
A2.2/B1: collecting information, researching and analysing, taking notes, reproducing content,

successfully communicate and negotiate, present arguments. Communicate and negotiate,
present arguments, question points of view.Successfully summarise and present

B2: business, human resources, production, marketing, buying and selling, finance
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Pflichtliteratur

Dubois, A. & Tauzin, B. (2013). Objectif express 1 : le monde professionnel en francais ; [A1/A2]
(Nouvelle édition). Paris : Hachette.

Dubois, A., Tauzin, B. & Gillet, N. (2016). Objectif express 2 : le monde professionnel en francais ;
[B1/B2.1] (Nouvelle édition). Paris : Hachette.

Hirschsprung, N., van der Meulen, M., Tricot, T. & Garcia, E. (2018). Cosmopolite 3 : Méthode de
frangais B1. Vanves : Hachette Livre.

Hirschsprung, N. & Tricot, T. (2019). Cosmopolite 4 : Méthode de frangais B2. Vanves : Hachette
Livre.

Twardowski, D., Capelli, S. & Mathieu-Benoit, E. (2020). Cosmopolite 5 : Méthode de francgais C1-
C2. Vanves : Hachette Livre.

Penfornis, J. (0.D.). Vocabulaire progressif du frangais des affaires. Paris : CLE Internat.

Literaturempfehlungen

Atlernatives Economiques (French Economic Magazine)

RFI Savoirs (Radio France Internationale): Podcast Aujourd'hui I'économie
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Business German Il

Modulname

Business German I

Studiengang

European Business Management B.A.

Modulverantwortliche
M.A. Daniela Schultz

Stand vom
2025-09-18

Art der Lehrveranstaltung
Wahlpflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
3

none for AO (beginner) from A1 building on the previous level

Besondere Regelungen

Placement test according to CEFR

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
30,0 Std. 43,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Prafung
2,0 Std.

SWS

Summe
75 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
3

v,U,L/P/S
0,.2,0:0:0
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Lernziele

Kenntnisse/Wissen

Students acquire German language skills in vocabulary, grammar, reading, and communication,
with an emphasis on business contexts and professional situations.

Depending on their previous knowledge (placement test according to CEFR) students acquire
language skills to complete the corresponding level of the European Framework of Reference for
Languages (A0 to B2).

Fertigkeiten

According to their CEFR level, students can communicate effectively and purposefully, both orally
and in writing; can establish rapport and maintain dialogue with multiple partners; can listen
attentively and adapt language to different audiences and contexts; can write clearly and
comprehensibly; and can present and defend arguments convincingly.

Students are able to articulate information needs, search, access and navigate among data,
information and content in digital environments, create and update personal search strategies in
German (according to their CEFR level).

Students are able to analyze, compare, and critically evaluate the credibility and reliability of data
and information sources and digital content in German language (according to their CEFR level).

Soziale Kompetenz

Students are able to work effectively in teams, collaborate to develop solutions, argue
constructively in a foreign language, and present their results clearly (according to their CEFR
level).

Students know and understand cultural differences and engage with them respectfully and
tolerantly. They know and understand that different political, economic, and social views influence
thinking and respect other values and opinions.

Selbstandigkeit

The students are able to independently acquire the basics of the language (vocabulary,
grammar), to reflect upon and critically evaluate information in German language (according to
their CEFR level).

Inhalt

1.

Beginners: Pronunciation; introducing yourself; providing personal information (nationality,
profession, age, family); using numbers and telling the time.

Intermediate: Applying for a job; writing a résumé and cover letters; introducing an industry,
organizational structure, history, and key figures; describing work in the past and present;
describing the working environment (motivation, health and ilines).

Upper level: Collecting and analyzing information; taking notes; preparing a press review on a
current economic topic; communicating and negotiating effectively; presenting arguments,
challenging viewpoints; summarizing and presenting findings.

Die Auswahl der verwendeten Literatur richtet sich nach dem jeweiligen Niveau (siehe unten).
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Pflichtliteratur

Jin, F. & Schote, J. (2017). Pluspunkt Deutsch - Leben in Deutschland : Deutsch als
Fremdsprache; A1: Arbeitsbuch Gesamtband, Arbeitsbuch Gesamtband (2. Auflage). Berlin :
Cornelsen.

Jin, F. & Schote, J. (2017). Pluspunkt Deutsch - Leben in Deutschland : Deutsch als
Fremdsprache; A1, Kursbuch, Gesamtband, Kursbuch Gesamtband (3. Auflage). Berlin :
Cornelsen.

Pluspunkt Deutsch - Leben in Deutschland A2: Gesamtband Arbeitsbuch und Kursbuch (2.
Ausgabe) ISBN 978-3-06-120768-7

Szita, S. & Buscha, A. (2021). Begegnungen : Deutsch als Fremdsprache; B1+: Integriertes Kurs-
und Arbeitsbuch Sprachniveau B1+ (3., Uberarbeitete Auflage). Leipzig : Schubert.

Erkundungen B2+ Integriertes Kurs- und Arbeitsbuch 4. Auflage (2024) ISBN 978-3-96915-079-5
Erkundungen C1 Integriertes Kurs- und Arbeitsbuch 3. Auflage (2023) ISBN 978-3-96915-075-7

Literaturempfehlungen

Flr das Studienjahr 25/26 Seite 76 von 160


https://wilbert.kobv.de/KobvIndexRecord/fhw_koha_BV048897318
https://wilbert.kobv.de/KobvIndexRecord/fhw_koha_BV048897309
https://wilbert.kobv.de/KobvIndexRecord/fhw_koha_BV048677759

Business Spanish Il

Modulname

Business Spanish I

Studiengang

European Business Management B.A.

Modulverantwortliche

Bertinotti de Fiddicke, Veronica

Stand vom
2024-07-23

Art der Lehrveranstaltung
Wahlpflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss
Bachelor of Arts

Sprache
Deutsch

Prafungsart
SMP

Semester SWS
3 2

From A1 building on the previous level (placement test according to CEFR)

Besondere Regelungen

None

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
30,0 Std. 58,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Prafung Summe
2,0 Std. 90 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
3

v,U,L/P/S
0,.2,0:.0:0
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Lernziele

Kenntnisse/Wissen

Students have a basic knowledge of Spanish: vocabulary, grammar, reading and communicative
competences in the field of business and professional situations. They reach the corresponding
level of the European Framework of Reference for Languages GER (A0-B1).

Fertigkeiten

Students are able to communicate constructively effectively and consciously, both orally and in
writing (e.g. making contact; conversing with partners, listening attentively, maintaining a
dialogue).

They are able to expresses themselves appropriately when speaking, write comprehensibly,
persuade others through strong identification with their own arguments according to CEFR levels.

Students are able to articulate information needs, locate data, information and content in digital
environments, access them and navigate between them. Create and update personal search
strategies.

Students are able to analyse, compare and critically evaluate the credibility and reliability of data
and information sources and digital content. They can also analyse the data, information and
digital content, they are able to interpret and critically evaluate this data.

Soziale Kompetenz

Students are able to demonstrate their teamwork skills in the context of group work.They are able
to argue in the foreign language and to work out and present solutions inteams.

Students know and understand the differences between cultures and treat them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions.

Selbstandigkeit

Students are able to independently acquire and deepen the basics of the language (vocabulary,
grammar) and to critically evaluate its contents.

Inhalt

1.

A2: Applying for a job, writing a CV and letters of application, introducing a company (sector,
organisation chart, history, key figures), work in the past and today.

A2.2/B1 Describe working environment: Working conditions, motivation, health and illness.

A2.2/B1 Researching and evaluating successfully with authentic material. Collecting information:
Researching and analysing, taking notes, reproducing content. Reproducing press reviews
around a current economic topic. Successfully communicate and negotiate, presenting
arguments, explaining facts, questioning and defending points of view. Successfully summarise
and present.
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Pflichtliteratur

Alonso, G., Gonzalez, M., Ortiz, V. & Max-Hueber-Verlag (Ismaning). (2019). Emprendedores :
curso de espariol para profesionales; 1, Libro del Alumno : A1-A2 / Geni Alonso, Marta Gonzalez,
Victoria Ortiz: Libro del Alumno : A1-A2 : A1-A2 / Geni Alonso, Marta Gonzalez, Victoria Ortiz
(Primera edicion). Minchen : Hueber Verlag.

Alonso, G., Gonzalez, M. & Max-Hueber-Verlag (Ismaning). (2020). Emprendedores : curso de
espanol para profesionales; 2, Libro del Alumno : B1 / Geni Alonso, Marta Gonzalez: Libro del
Alumno : B1 : B1/ Geni Alonso, Marta Gonzalez (Primera edicion). Miinchen : Hueber Verlag.

Literaturempfehlungen

Fir das Studienjahr 25/26

Alonso, G., Gonzalez, M., Ortiz, V. & Max-Hueber-Verlag (Ismaning). (2019). Emprendedores :
curso de espanol para profesionales; 1, Libro del Alumno : A1-A2 / Geni Alonso, Marta Gonzalez,
Victoria Ortiz: Libro del Alumno : A1-A2 : A1-A2 / Geni Alonso, Marta Gonzalez, Victoria Ortiz
(Primera edicion). Minchen : Hueber Verlag.

Alonso, G., Gonzalez, M. & Max-Hueber-Verlag (Ismaning). (2020). Emprendedores : curso de
espanol para profesionales; 2, Libro del Alumno : B1 / Geni Alonso, Marta Gonzalez: Libro del
Alumno : B1 : B1/ Geni Alonso, Marta Gonzalez (Primera edicion). Miinchen : Hueber Verlag.

Alonso Raya, R. (2011). Gramatica basica del estudiante de esparol : [A1 - B1, marco de
referencia europeo ; incl. mas de 370 ejercicios con soluciones] (Ed. revisada). [Stuttgart] : Klett.
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International Strategies in Theory and Practice |

Modulname

International Strategies in Theory and Practice |

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Sandra Haas

Stand vom
2025-09-12

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 79,0 Std. 10,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
FMP

Semester
4

Prafung
1,0 Std.

SWS

Summe
150 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
0,.0,0:0:/4
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International Strategies in Theory and Practice |

Lernziele

Kenntnisse/Wissen

Students possess knowledge in the following fields: 1. basic problem areas of going & being
international in general and in different functional units of the company (in combination with a
professional specialization) 2. planning and planning processes of internationalization activities.

Students possess advanced English language skills in all relevant areas of international
companies .

Fertigkeiten

Based on country analyses, realistic questions/&problems corresponding to the level of study are
solved for the management of international markets within the framework of a project team. In
combination with a subject-specific specialization, fundamental, subject-specific proposals for
action can be developed. (=Subject-related competencies)

Students are equipped with a scientific and systematic way of working. This is characterized by
the use of partly interdisciplinary approaches, models and systematic knowledge. (= scientific
approach)

Students can search for and evaluate data, information and digital content, assess the relevance
of the source and its content. They possess skills to store, manage and organize digital data,
information and content. (=Digital competencies)

Soziale Kompetenz

Students communicate (orally & in writing) with other subject representatives as well as non-
subject internal /external contacts to responsibly solve a task. You apply English skills very well in
word & writing// Level: C1 (final level) (=communication skills).

Students use digital technologies to interact, communicate, and collaborate with an awareness of
cultural and generational diversity (=digital competencies).

Students demonstrate a high level of teamwork skills and strong intercultural competencies in the
context of team-based project work. (=team ability)

Students adhere to rules and agreements they have made with others. Others can rely on their
own statements that tasks will be completed in the promised quality. (=reliability)

Students know and understand the differences of cultures and approach them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions. (=openness to the world/tolerance)

Selbstandigkeit

Students can adapt habitual thinking and actions to new changing situations, as well as accept
new tasks & challenges. (=flexibility)

Students complete work assignments conscientiously, thoroughly, completely and reliably. In
doing so, they maintain an overview, pay particular attention to orderly documents and to the
documentation of processes and important details. (=carefulness)

Students critically reflect on their professional actions in relation to societal/global expectations
and consequences.
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Inhalt

1.

The specialization International Management in European Context prepares students for work in
an international environment by developing appropriate general skills. The two-semester
interdisciplinary module International Strategies in Theory & Practice is designed to prepare
students to understand international business situations in the context of existing local, European
& international contexts, to plan internationalization strategies and to apply theoretical knowledge
to solve practical problems.

The module International Strategies in Theory & Practice | (4th sem.) focuses on teaching basic
application-related knowledge & skills for internationalizing business activities. The module
"International Strategies in Theory & Practice II" (5th sem.) characterizes an interdisciplinary
project module. In both modules, Content & Language Integrated Learning is applied and takes
place in the team teaching format (specialist lecturer in management & specialist lecturer in
English)

International Strategies in Theory & Practice | (management-related content)

2.1 Globalizing Business: Why do companies engage in international business? - Students will

outline factors for success/ failure of doing business abroad on a basic level. Besides,
concepts of International Business and Global Business will be explained.

2.2 Leveraging Resources & Capabilities: From the resourced-based perspective students will

learn how to identify and use value-adding resources.

2.3 Strategic Planning Process: In this section, we will look at the planning and control process

as a method for companies to define how they will achieve their current and future strategic
objectives. By doing so, students will be able to carry out assigned project work.

2.4 Entering foreign markets: Here challenges of going international will be elaborated. Having

characterized specific problem areas of companies going abroad, students learn how to
identify location-specific advantages and will be introduced to various market entry
strategies.

2.5 Growing & Internationalizing the Entrepreneurial firm: The chapter outlines international

strategies for small & medium sized enterprises.

2.6 Managing around the World: This session characterizes a multifaceted unit covering topics

on “Being an International organization".

International Strategies in Theory & Practice | (language-related content)

General Focus within International Strategies: Students will work on a wide range of demanding,
long texts to identify not only explicit but also implicit meaning. Regarding oral skills, there will be
work on fluency and spontaneity and the ability to use language flexibly and effectively for both
academic and professional purposes. Students will work on producing clear, well-structured,
detailed text on complex subjects, showing controlled use of organisational patterns, connectors
and cohesive devices. This will all be centred on the topics outlined in Points 1 and 3.

3.1 Reading: Reading skills, strategies and lexical work to enable students to read longer texts.

This will include scanning quickly through long and complex texts to locate relevant details
and to identify if the text is worth closer study.

3.2 Speaking: Focus on fluency and spontaneity. Special focus on the language and cultural
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3.3
3.4

aspects of:

o Meetings - chairing and participating in meetings, arguing a formal position convincingly,
responding to questions and comments and answering complex lines of counter argument
fluently, spontaneously and appropriately

o Presentations: Giving clear, well-structured presentations of a complex subject, expanding
and supporting points of view at some length with subsidiary points, reasons and relevant
examples. Handling interjections well, responding spontaneously and almost effortlessly.

Listening: Listening strategies to understand a range of different accents and Englishes

Writing: Writing clear, well-structured texts of complex subjects, underlining the relevant
salient issues, expanding and supporting points of view at some length with subsidiary
points, reasons and relevant examples and concluding appropriately.

International Strategies in Theory & Practice II: At its core of the module is a foreign market entry
strategy for one firm in one region. This will include management and intercultural dimensions,
and include research, analysis, and an actual plan ready for implementation. The project will be
developed continuously with feedback by your instructors and group feedback. Depending on the
project task, your instructors will give project-related input-sessions. All project work will also be
monitored regarding language use and feedback given by the language instructors.

Pflichtliteratur
Mike W. Peng: Global, Global Business, Cengage, latest edition.

Literaturempfehlungen

Please refer also to the reference list presented in the learning materials & learning platform.

Michael R. Czinkota et al: International Business, WILEY, latest edition.

John Daniels, Lee Radebaugh, Daniel Sullivan: International Business, Pearson, latest edition.

Svend Hollensen: Global Marketing, Pearson, latest edition.
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Modulname
International and Institutional Economics |
Studiengang Abschluss
European Business Management B.A. Bachelor of Arts
Modulverantwortliche
Prof. Dr. rer. pol. Christian Hederer
Stand vom Sprache
2025-09-15 Englisch
Art der Lehrveranstaltung Prifungsart CP nach ECTS
Pflicht SMP 5
Art des Studiums Semester SWS v, U,L/P/S
Vollzeit 4 4 0,0,0,0:/4

Empfohlene Voraussetzungen

Basics of economics

Besondere Regelungen

The module is held in joint co-operation with "International Strategy in Theory and Practice I".

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 44,0 Std. 44,0 Std. 2,0 Std. 150 Std.
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Lernziele
Kenntnisse/Wissen

- Students have a comparative overview of key country characteristics relevant for developing an
international business strategy.

— Students know the basic rules of the EU Internal Market and their application to intra-EU trade,
investment, and labour mobility from a business perspective.

Fertigkeiten
— Students are able to develop comprehensive country analyses, with a focus on apitude / strengths
/ weaknesses as a target market.

- Students are able to assess key country risks, particularly in developing and emerging
economies.

- Students are able to use the legal framework of the EU Internal Market for business purposes.

Soziale Kompetenz

- See "International Strategy in Theory and Practice I"

Selbstandigkeit
— See "International Strategy in Theory and Practice I"

Inhalt

1. The specialization International Management in European Context prepares students for tasks in
an international environment by developing appropriate general skills. The two-semester
interdisciplinary module “International and Institutional Economics" provides students with a broad
understanding of the key framework conditions of international business strategies, including
institutional analysis on both country and international level, comprehensive country comparisons,
and the regulatory framework of international trade, investment, and financial flows. The second
part of “International and Institutional Economics I" is devoted to the law and economics of the EU
internal market and will be co-taught by two teachers with an economic and legal background,
respectively.

2. Comparative country analysis. What are the key areas to assess a country's aptitude, strengths
and weaknesses as a target market for business activity? What are the comparative categories
and information sources with which such an assessment can be conducted?

2.1 Institutions, culture, economic system

2.2 Infrastructure, industrial structure, competition, international trade relations

2.3 Demographics and workforce, labour markets, social welfare systems

2.4  Taxation, financial system and corporate governance

2.5 Macro balances and business cycle; fiscal, monetary, and exchange rate policies

3. The European Internal Market: Economics and Law of the "Four Freedoms". What are the main
regulations of the EU Internal Market and how can they be assessed and applied from a business
point of view?
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Pflichtliteratur

Literaturempfehlungen
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— Bache, I. et al. 2020: Politics in the European Union. 5th ed., Oxford: Oxford University Press

Fir das Studienjahr 25/26
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Academic Methods

Modulname

Academic Methods

Studiengang

European Business Management B.A.

Modulverantwortliche

Dr. Carly McLaughlin

Stand vom
2025-09-12

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
30,0 Std. 13,0 Std. 30,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
4

Prafung
2,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

3
SWS v,U,L/P/S
2 0:.0,0:,0.,2

Summe
75 Std.
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Academic Methods

Lernziele

Kenntnisse/Wissen

The students know the characteristics of scientific research and recognice material documenting
scientific results

Students know the basic rules of academic writing including citing and referencing

Students know the resources and tools they can use for scientific research, specially for
documenting the state of the in research in business and management studies

Fertigkeiten

Students can search, distinguish and manage texts and journal articles using online databases
and digital tools

Students read academic papers according to their level of skills and competences

Students can integrate data and literature in their own scientific paper, in compliance with the
rules for the use of intellectual property and citation

For a given subject area, students can develop research questions, as well as plan, structure and
draft an academic paper

Soziale Kompetenz

The students can cooperate in teams in doing a literature and data search

Students can communicate their ideas and give feedback according to their own skills and
competences

The students can react to statements that are challenging scientific research and its results

Selbstandigkeit

The students can plan, structure, and organize the compilation of a scientific paper.

The students can critically assess their own points of view in the light of scientific knowledge

Inhalt

1.
2.
3.

The phenomenology of science and scientific research
Characteristics of academic papers and the process of academic writing

Literature and data search using digital databases and tools for literature search and
management

Students can recognice research goals and results from academic papers, summarice them and
draft a short paper acording to their findings (literature review)

Reading and summaricing selected academic papers

Students present their findings and discuss in teams their drafted papers
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Academic Methods

Pflichtliteratur

Literaturempfehlungen

— Wallwork, A. (2016). English for writing research papers (Second edition). Cham ; Heidelberg ;
New York ; Dordrecht ; London : Springer.

— Saunders, M., Lewis, P. and Thornhill, A. (2016) Research Methods for Business Students. 7th
Edition, Pearson, Harlow.
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Project Management

Modulname

Project Management

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. Susanne Marx

Stand vom
2025-08-13

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 40,0 Std. 23,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
4

Prafung
2,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P/S
4 0,0:0,0/4

Summe
125 Std.
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Project Management

Lernziele

Kenntnisse/Wissen

Students learn the basics of project management and its importance in a projectified society, with
a focus on initiating, planning, and monitoring. They are familiar with various international
standards in project management and can distinguish plan-based, agile, and hybrid project
management approaches. The course focuses on PM2, the open project management standard
of the European Commission. Accordingly, students know and understand selected methods of
project management with a focus on techniques in project design, requirements and objectives,
scope, scheduling, project organization, monitoring and control, risk management, and
stakeholder management.

Fertigkeiten

Students are able to apply selected methods and techniques of traditional and agile project
management approaches to practical problems in a case study. Students are able to
independently design and plan smaller projects with special consideration of stakeholders and
risks. Students are able to make initial assessments of the suitability of various project
management methods. They can provide assessments of project plans, evaluate risk and analyse
project stakeholders.

Soziale Kompetenz

Students are able to understand the professional terms of project management and use them
independently in discussions. They are able to provide qualified peer feedback on project
management topics. They develop skills in working in small groups on case studies, manage
teamwork and progress. The professional discourse with the group consolidates the
understanding and application of project management terminology. Further, capability in peer
feedback is trained.

Selbstandigkeit

Students gain skills in self-organization and time management that complement the content of the
module. Further, they learn to make judgements on project management decisions. Students are
able to identify relevant sources on project management, both from an academic but also from a
practitioner’s perspective.
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Project Management

Inhalt

1.

© ®© N o o &~ 0D

—
o

12.

Introduction (international norms and standards, IPMA/PMI/PM2)
Self-management, personal communication, teamwork

Project design

Requirements and objectives

Stakeholders

Organization

Scope

Schedule

Costs

. Risks
11.

Monitoring and Control

Executing and Closing

Pflichtliteratur

European Commission. (2023). PM2 Project Management Methodology Guide 3.1, Luxembourg:
European Union.

Project Management Institute. (2021). A Guide to the Project Management Body of Knowledge
(PMBOK® Guide), 7th ed., Newton Square: Project Management Institute, Inc.

International Project Management Association. (2017). IPMA Individual Competence Baseline® —
IPMA ICB4®, Zurich: International Project Management Association.

Timinger, H. & Wiley-VCH. (2025). Modern Project Management : successful projects with plan-
based, agile and hybrid approaches. Weinheim : Wiley-VCH.

Literaturempfehlungen

Klotz, M. & Marx, S. (2025). Normen und Standards fir Projekt-, Programm- und
Portfoliomanagement (4., Uberarbeitete und erweiterte Auflage). Stralsund : Hochschule
Stralsund, Stralsund Information Management Team (SIMAT).
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Business French lll
Modulname
Business French llI
Studiengang Abschluss
European Business Management B.A. Bachelor of Arts
Modulverantwortliche
M.A. Marie-Noelle Demarchi
Stand vom Sprache
2025-09-12 Englisch
Art der Lehrveranstaltung Prafungsart CP nach ECTS
Wahlpflicht SMP 3
Art des Studiums Semester SWS Vv, U,L/P/S
Vollzeit 4 2 0,0,0,0,2

Empfohlene Voraussetzungen

Business French | and I

Besondere Regelungen

none Enroliment is not possible if the language is the student's native language.

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prifung Summe
30,0 Std. 43,0 Std. 0,0 Std. 2,0 Std. 75 Std.
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Lernziele
Kenntnisse/Wissen
- Students have previous knowledge of French: vocabulary, grammar, reading and communicative

competences in the field of business and professional situations. They reach the corresponding
level of the European Framework of Reference for Languages GER (A1-B2).

Fertigkeiten

- Students are able to communicate constructively effectively and consciously, both orally and in
writing (e.g. making contact; conversing with partners, listening attentively, maintaining a
dialogue).

— They are able to expresses themselves appropriately when speaking, write comprehensibly,
persuade others through strong identification with their own arguments according to CEFR levels.

— Students are able to articulate information needs, locate data, information and content in digital
environments, access them and navigate between them. Create and update personal search
strategies.

Soziale Kompetenz
— Students are able to demonstrate their teamwork skills in the context of group work.
They are able to argue in the foreign language and to work out and present solutions in teams.

— Students know and understand the differences between cultures and treat them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions.

Selbstandigkeit

— Students are able to independently acquire and deepen the basics of the of the language
(vocabulary, grammar) and to critically evaluate its content.

Inhalt

1. A2: Applying for a job, writing a CV and letters of application, introducing a company (sector,
organisation chart, history, key figures), work in the past and today.

2. A2.2/B1: Describe working environment: Working conditions, motivation, health and iliness

3. B1: Researching and evaluating successfully with authentic material.
Collecting information: Researching and analysing, taking notes, reproducing content
Reproducing press reviews around a current economic topic. Successfully communicate and
negotiate, presenting arguments, explaining facts,
Questioning and defending points of view. Successfully summarise and present.

4. B2: Business, human resources, production, marketing, buying and selling, finance
5. B2/C1: Learning about economic big players in France (CAC 40)

6. C1/C2: Reading economic newspaper, listining and watching economic radio and television
broadcast, summarizing ideas and economic concepts, developping critical analysis.
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Pflichtliteratur

— Dubois, A. & Tauzin, B. (2013). Objectif express 1 : le monde professionnel en francais ; [A1/A2]
(Nouvelle édition). Paris : Hachette.

— Dubois, A., Tauzin, B. & Gillet, N. (2016). Objectif express 2 : le monde professionnel en francais ;
[B1/B2.1] (Nouvelle édition). Paris : Hachette.

— Hirschsprung, N., van der Meulen, M., Tricot, T. & Garcia, E. (2018). Cosmopolite 3 : Méthode de
frangais B1. Vanves : Hachette Livre.

— Hirschsprung, N. & Tricot, T. (2019). Cosmopolite 4 : Méthode de francais B2. Vanves : Hachette
Livre.

— Twardowski, D., Capelli, S. & Mathieu-Benoit, E. (2020). Cosmopolite 5 : Méthode de francgais C1-
C2. Vanves : Hachette Livre.

Literaturempfehlungen

— Alternatives Economiques (French Economic Magazine)
— RFI Savoirs (Radio France Internationale): Podcast Aujourd'hui I'économie

— 28 minutes (Arte TV)
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Business Spanish Il

Modulname

Business Spanish 11|

Studiengang

European Business Management B.A.

Modulverantwortliche

Bertinotti de Fiddicke, Veronica

Stand vom
2024-05-16

Art der Lehrveranstaltung
Wahlpflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
4

Business Spanish | and Il building on the previous level

Besondere Regelungen

Enrolement not possible if the student is Spanish native speaker

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
30,0 Std. 43,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Prafung
2,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

3
SWS v,U,L/P/S
2 0:.0,0:,0.,2

Summe
75 Std.
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Business Spanish Il

Lernziele

Kenntnisse/Wissen

Students have a basic knowledge of Spanish: vocabulary,grammar, reading and communicative
competences in the field of business and professional situations. They reach thescorresponding
level of the European Framework of Reference for Languages GER (A0-B1).

Fertigkeiten

Students are able to communicate constructivelyeffectively and consciously, both orally and in
writing (e.g. making contact; conversing withpartners, listening attentively, maintaining a
dialogue).

They are able to expresses themselves appropriately when speaking, write comprehensibly,
persuade others through strong identification with their own arguments according to CEFR levels.

Students are able to articulate information needs, locate data, information and content in digital
environments, access them and navigate between them. Create and update personal search
strategies.

Students are able to analyse, compare and critically evaluate the credibility and reliability of data
and information sources and digital content. They can also analyse the data, information and
digital content, they are able to interpret and critically evaluate this data.

Soziale Kompetenz

Students are able to demonstrate their teamwork skills in the context of group work. They are able
to argue in the foreign language and to work out and present solutions in teams.

Students know and understand the differences between cultures and treat them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions.

Selbstandigkeit

Students are able to independently acquire and deepen the basics of the+of the language
(vocabulary, grammar) and to critically evaluate its content.

Inhalt

1.

A1: making appointments: telephoning, writing e-mails, organising trips, describing daily routines
and organising an agenda, ordering in a restaurant

A2: Applying for a job, writing a CV and letters of application, introducing a company (sector,
organisation chart, history, key figures), work in the past and today

A2.2/B1 Describe working environment: Working conditions, motivation, health and iliness

A2.2/B1 Researching and evaluating successfully with authentic material.Collecting information:
Researching and analysing, taking notes, reproducing contentReproducing press reviews around
a current economic topic. Successfully communicate and negotiate, presenting arguments,
explaining facts,Questioning and defending points of view. Successfully summarise and present
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Pflichtliteratur
— Meta Profesional B1

Literaturempfehlungen

— Alonso Raya, R. (2005). Gramatica basica del estudiante de espanol : [incluye mas de 370
ejercicios con soluciones; A1 - B1] (1. ed.). Barcelona : Difusién.
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Business German lli

Modulname

Business German Il

Studiengang

European Business Management B.A.

Modulverantwortliche
M.A. Daniela Schultz

Stand vom
2025-09-18

Art der Lehrveranstaltung
Wahlpflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss
Bachelor of Arts

Sprache
Deutsch

Prafungsart
SMP

Semester
4

none for AO (beginner) from A1 building on the previous level

Besondere Regelungen

Placement test according to CEFR

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
30,0 Std. 43,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Prafung
2,0 Std.

SWS

Summe
75 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
3

v,U,L/P/S
0,0,0:0:2
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Business German lli

Lernziele

Kenntnisse/Wissen

Students acquire German language skills in vocabulary, grammar, reading, and communication,
with an emphasis on business contexts and professional situations.

Depending on their previous knowledge (placement test according to CEFR) students acquire
language skills to complete the corresponding level of the European Framework of Reference for
Languages (A0 to B2).

Fertigkeiten

According to their CEFR level, students can communicate effectively and purposefully, both orally
and in writing; can establish rapport and maintain dialogue with multiple partners; can listen
attentively and adapt language to different audiences and contexts; can write clearly and
comprehensibly; and can present and defend arguments convincingly.

Students are able to articulate information needs, search, access and navigate among data,
information and content in digital environments, create and update personal search strategies in
German (according to their CEFR level).

Students are able to analyze, compare, and critically evaluate the credibility and reliability of data
and information sources and digital content in German language (according to their CEFR level).

Soziale Kompetenz

Students are able to work effectively in teams, collaborate to develop solutions, argue
constructively in a foreign language, and present their results clearly (according to their CEFR
level).

Students know and understand cultural differences and engage with them respectfully and
tolerantly. They know and understand that different political, economic, and social views influence
thinking and respect other values and opinions.

Selbstandigkeit

The students are able to independently acquire the basics of the language (vocabulary,
grammar), to reflect upon and critically evaluate information in German language (according to
their CEFR level).

Inhalt

1.

Beginners: Pronunciation; introducing yourself; providing personal information (nationality,
profession, age, family); using numbers and telling the time.

Intermediate: Applying for a job; writing a résumé and cover letters; introducing an industry,
organizational structure, history, and key figures; describing work in the past and present;
describing the working environment (motivation, health and ilines).

Upper level: Collecting and analyzing information; taking notes; preparing a press review on a
current economic topic; communicating and negotiating effectively; presenting arguments,
challenging viewpoints; summarizing and presenting findings.

Die Auswahl der verwendeten Literatur richtet sich nach dem jeweiligen Niveau (siehe unten).

Flr das Studienjahr 25/26 Seite 100 von 160



Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

Business German lli

Pflichtliteratur

Jin, F. & Schote, J. (2017). Pluspunkt Deutsch - Leben in Deutschland : Deutsch als
Fremdsprache; A1: Arbeitsbuch Gesamtband, Arbeitsbuch Gesamtband (2. Auflage). Berlin :
Cornelsen.

Jin, F. & Schote, J. (2017). Pluspunkt Deutsch - Leben in Deutschland : Deutsch als
Fremdsprache; A1, Kursbuch, Gesamtband, Kursbuch Gesamtband (3. Auflage). Berlin :
Cornelsen.

Pluspunkt Deutsch - Leben in Deutschland A2: Gesamtband Arbeitsbuch und Kursbuch (2.
Ausgabe) ISBN 978-3-06-120768-7

Szita, S. & Buscha, A. (2021). Begegnungen : Deutsch als Fremdsprache; B1+: Integriertes Kurs-
und Arbeitsbuch Sprachniveau B1+ (3., Uberarbeitete Auflage). Leipzig : Schubert.

Erkundungen B2+ Integriertes Kurs- und Arbeitsbuch 4. Auflage (2024) ISBN 978-3-96915-079-5
Erkundungen C1 Integriertes Kurs- und Arbeitsbuch 3. Auflage (2023) ISBN 978-3-96915-075-7

Literaturempfehlungen
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Financial Statement Analysis & Valuation

Modulname

Financial Statement Analysis & Valuation

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Verena Klapschus

Stand vom
2025-02-13

Art der Lehrveranstaltung

Spezialisierung

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Financial Accounting & Financial Statements

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 88,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss

Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
4

Prafung
2,0 Std.

SWS

Summe

150 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
0,.0,0:0:/4
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Lernziele

Kenntnisse/Wissen
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- The course focuses on exploring financial reporting from the perspective of financial statement
users (stakeholders).

— The course provides students with a thorough understanding of fundamental concepts for

financial statement analysis and company valuation.

- Students will learn to compare companies financially, understand cash flow, interpret and analyze
financial statements as well as to value companies.

Fertigkeiten

- Students will aquire the competence to analyze a company's financial statements for decision-
making purposes.

— Students will be able to evaluate a company's financial performance and business value.

—  Students will develop basic modeling skills.

Soziale Kompetenz

— Students will work in teams. They will develop the skills to organize themselves in within the team
and to carry responsibility for the team result.
Students will learn to encourage and to push one another to receive the best result possible.

Selbstandigkeit

— Students will learn how to manage their time, as the course requires a lot of self-study, prep and
wrap-up time.

Inhalt

1. Introduction to international accounting/IFRS

2. Financial Statement Analysis

2.1
2.2
2.3
2.4

Income Statement Analysis
Balance sheet and leverage ratios
Rates of return and profitability analysis

Cash flow statement analysis

3. Company valuation

3.1 Intrinsic valuation/discounted cashflow valuation
3.2 Comparable valuation/multiples
Fir das Studienjahr 25/26
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Pflichtliteratur
— Damodaran, A. (2006): Damaodaran on valuation, 2nd ed. John Wiley and sons Inc.

— Freely accessible tutorial of the corporate finance institute (CFI(R))

Literaturempfehlungen
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Modulname
Management Accounting
Studiengang Abschluss
European Business Management B.A. Bachelor of Arts
Modulverantwortliche
Prof. Dr. rer. pol. Mike Steglich
Stand vom Sprache
2024-05-16 Englisch
Art der Lehrveranstaltung Prifungsart CP nach ECTS
Spezialisierung SMP 5
Art des Studiums Semester SWS v:U,L/P/S
Vollzeit 4 4 0,0:0,0/4

Empfohlene Voraussetzungen

Management and Cost Accounting, Financial Accounting, Production and Logistics, Mathematics

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 88,0 Std. 0,0 Std. 2,0 Std. 150 Std.
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Lernziele

Kenntnisse/Wissen

- Students will gain a thorough understanding of Management Accounting, operative planning and
control tools and cost management systems

Fertigkeiten

— Students will be able to plan and to evaluate short-term oriented projects, products, programmes,
etc. and to analyse the variances of planned and actual key figures (especially sales, costs) to
coordinate departments, companies or subsidiary.
Students will be able to create and use cost management tools like target costing, life cycle
costing, process-based costing to plan, direct and control the long-term oriented cost situation of
a company.

Soziale Kompetenz
— The students are able to develop their own solutions for decision problems in dialogue with other
students and to present the results adequately.

Selbstandigkeit
— The students are able to independently define goals, independently choose methods for solving a
problem and analyse and interpret their own solutions.
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Inhalt
1. Introduction to Management Accounting
1.1 Introduction to Accounting

1.2 Definition and characteristics of Management Accounting

2. Management Accounting for planning and control of operations
2.1 Operational Planning and Budgeting
211 Introduction to Planning and Budgeting

21.2 Master Budget
21.3 Flexible Budgets

2.2 Decision-making
2.2.1 Introduction to decision theory

2.2.2 Decisions under uncertainty
223 Relevant costs and sales revenues for decision-making
224 Selected decisions for operational processes

2.3  Operational Control
2.3.1 Characteristics of Operational Control

23.2 Variance analysis for sales revenues and costs
2.4 Performance Measurement

3. Management Accounting and Cost Management
3.1 Introduction to Cost Management

3.2 Selected Cost Management tools
3.2.1 Contribution Margin Analysis

3.2.2 Life cycle costing
3.2.3 Target costing

3.24 Process-based costing
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Management Accounting

Pflichtliteratur

Drury, C., 2019. Management Accounting for Business, 7th ed., A Cengage.
Hillier, F.S., Lieberman, G.J., 2015. Introduction to Operations Research, 10th ed., McGraw-Hill.
Drury, C., 2018. Management and Cost Accounting, 10th ed., A Cengage.

Datar, S.M., Rajan, M.V., 2018. Horngren's Cost Accounting - A Managerial Emphasis, 16th ed.,
Pearson.

Charifzadeh, M., Taschner, A., 2017. Management Accounting and Control - Tools and Concepts
in a Central European Context, Wiley.

Bermudez, J.L., 2009. Decision Theory and Rationality, Oxford University Press.

Brewer, P.V., Garrisson, R.H., Noreen, E.W., 2019. Introduction to Managerial Accounting,8th ed.,
McGraw-Hill Education.

Zimmerman, J.L., 2017. Accounting for Decision Making and Control, 9th ed., McGraw-Hill
Education.

Seal, W., Rohde, C., Garrisson, R.H., Noreen, E.W., 2019, Management Accounting, 6th ed.,
McGraw-Hill Education.

Robert S. Kaplan and David P. Norton, 1996. Using the Balanced Scorecard as a Strategic
Management System, Harvard Business Review.

Literaturempfehlungen

Flr das Studienjahr 25/26 Seite 108 von 160



Communication Design

Modulname

Communication Design

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Lydia Gése

Stand vom
2024-05-16

Art der Lehrveranstaltung

Spezialisierung

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 80,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss

Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
4

Prifung
2,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P/S
4 0,0,0,0/4

Summe
142 Std.
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Communication Design

Lernziele

Kenntnisse/Wissen

- Students name fields of application of media design in marketing and explain the conditions for
successful communication

- Students understand communicative, media processes and their aesthetic, social and ecological
functions. They critically reflect on current communication conditions.

- Students know design basics in the field of typography & graphic design

- Students name phases of the design of graphic & creative work from the generation of ideas to
the presentation of results

- Students know relevant tools & methods for visual and textual design

Fertigkeiten

Students apply methods for generating ideas, carry out graphic and design work in a systematic
manner and use commercial design software to implement their advertising and visualization
concepts (basic level). Students analyze commercial visual media and derive visual
communication strategies

Soziale Kompetenz

- Creativity & open-mindedness: Students are keen to experiment and willing to break new
ground. They can develop unconventional, unusual new ideas and implement them accordingly.
They are imaginative and enjoy trying out new things

- Reflection skills: Students reflect critically on their professional actions in relation to social
expectations and consequences

Selbstandigkeit

- Communication skills: Students formulate technical and factual solutions to problems within their
work and can justify these in discourse with subject representatives and non-specialists using
theoretically and methodologically sound arguments. In doing so, they visualize connections and
results in order to strengthen their argumentation.

- Critical ability: Students know how to communicate criticism of others so that it is beneficial to
the person. They can reflect on criticism of their own person and adopt other points of view.
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Inhalt

1. 1.1 Theoretical examination of the basics of design and visual communication
- Introduction to communication design
- Media design in marketing, fields of application of persuasive marketing communication using
media, etc.)
- Functional principles of interpersonal communication and influencing factors
- Theories, topics and methods of visual communication & aesthetics
- Image use, image reception and image impact & analysis of visual phenomena
- Fundamentals of design in typography & graphic design

1.2 Practical examination of the basics of design and visual communication

- Phases of the design of graphic & creative work (methods of idea generation, planning and
implementation of creative processes, design techniques, techniques of concept visualization and
presentation

- Tools & methods for visual and textual design

- Practical application of commercial design software (e.g. Adobe Photoshop and lllustrator; JIRA)
in the development of smaller advertising and visualization concepts

Pflichtliteratur

-~ Dave Chaffey & PR Smith (2023), Digital Marketing Excellence: Planning, Optimizing and
Integrating Online Marketing, Routledge, 6th ed.

— Philip Kotler, Hermawan Kartajaya & lwan Setiawan (2021), Marketing 5.0, Wiley&Sons

Literaturempfehlungen
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Digital Marketing |

Modulname

Digital Marketing |

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Lydia Gése

Stand vom
2024-05-16

Art der Lehrveranstaltung

Spezialisierung

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 80,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
KMP

Semester
4

Prafung
2,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P/S
4 0,0:0,0/4

Summe
142 Std.
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Lernziele
Kenntnisse/Wissen

- Students know and understand the basics of digital marketing and how marketing is embedded in
the value creation of companies.

- Students know digital marketing strategies, methods and metrics.

— Students know digital marketing channels and strategies and tools for implementation.

Fertigkeiten
— Students can derive marketing objectives from corporate strategies and form market segments.

- Students can use methods and tools for digital marketing.

Soziale Kompetenz

— Exercises are worked on in teams and in reflection of student's own work.

Selbstandigkeit
— Tasks must be solved independently and by acquiring the skills through self-study.

Inhalt
1. Introduction to marketing and classification in the value chains of companies
- Marketing strategies
- Market segmentation
- Marketing processes
- Methods of evaluation Data collection and evaluation in classic marketing
- Marketing mix and metrics

2. Digital marketing
- Digital marketing channels (from influencers to online trackers)
- Digital marketing strategies
- Metrics in digital marketing
- Methods and tools (SEA, SEO, marketing analytics, lead generation, marketing automation)

Pflichtliteratur
— Dave Chaffey & Fiona Ellis Chadwick (2022), Digital Marketing, Pearson, 8th ed.

- Kotler, P., Kartajaya, H. & Setiawan, I. (2021). Marketing 5. 0 : technology for humanity. Hoboken,
New Jersey :John Wiley & Sons, Incorporated,.

Literaturempfehlungen
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European Law

Modulname

European Law

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. Stephan Meyer

Stand vom
2025-09-11

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

no no

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium
60,0 Std. 90,0 Std. 0,0 Std.
Lernziele

Kenntnisse/Wissen

Projektarbeit

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
5

Prafung
0,0 Std.

SWS

Summe
150 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
2,2,0:0:0

— The aim of this course is to familiarize with the EU and its importance for member state

economies

Fertigkeiten

- Students know the structure of the Union and the basic workings of EU law.

Soziale Kompetenz

— Students understand key rights and obligations created by EU Law

Selbstandigkeit

— Students are able to understand basic legal issues and to solve simple legal cases.

Fir das Studienjahr 25/26
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Inhalt

1.

© N o o &~ 0 N

Introduction
History and Current State of Play of the European Union

European law in a narrow and broad sense

Values and Goals of the Union , Union Citizenship, Secondary Non-Discrimination Law
Powers of the Union

European Bodies

Law-Making in the European Union

Single Market Freedoms (recap)

Competition Law

Pflichtliteratur

Literaturempfehlungen

Homewood, EU Law Concentrate, Oxford; Ziller, European Union Law, Elgar Publishing
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International Strategies in Theory and Practice Il

Modulname

International Strategies in Theory and Practice Il

Studiengang

European Business Management B.A.

Modulverantwortliche

Abschluss

Bachelor of Arts

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

Prof. Dr. rer. pol. Sandra Haas, M.A. John Paul O Donoghue & Prof. Dr. rer. pol. Christian Hederer

Stand vom
2024-05-15

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium
60,0 Std. 20,0 Std.
Lernziele

Kenntnisse/Wissen

Projektarbeit
68,0 Std.

Sprache
Englisch

Prafungsart
SMP

Semester
5

Prafung
2,0 Std.

CP nach ECTS

5
SWS v,U,L/P/S
4 0,0:0,0/4

Summe
150 Std.

- Students possess knowledge in the following fields: 1. basic problem areas of going & being
international in general and in different functional units of the company (in combination with a
professional specialization) 2. planning and planning processes of internationalization activities.

— Students possess advanced English language skills in all relevant areas of international

companies .

Fertigkeiten

— Based on country analyses, realistic questions/&problems corresponding to the level of study are
solved for the management of international markets within the framework of a project team. In
combination with a subject-specific specialization, fundamental, subject-specific proposals for
action can be developed. (=Subject-related competencies)

- Students are equipped with a scientific and systematic way of working. This is characterized by
the use of partly interdisciplinary approaches, models and systematic knowledge. (= scientific

Fir das Studienjahr 25/26

Seite 116 von 160



Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

International Strategies in Theory and Practice Il

approach)

Students can search for and evaluate data, information and digital content, assess the relevance
of the source and its content. They possess skills to store, manage and organize digital data,
information and content. (=Digital competencies)

Students work out concrete techniques of team development in practical — exercises.

Soziale Kompetenz

Students communicate (orally & in writing) with other subject representatives as well as non-
subject internal /external contacts to responsibly solve a task. You apply English skills very well in
word & writing// Level: C1 (final level) (=communication skills).

Students use digital technologies to interact, communicate, and collaborate with an awareness of
cultural and generational diversity (=digital competencies).

Students demonstrate a high level of teamwork skills and strong intercultural competencies in the
context of team-based project work. (=team ability)

Students adhere to rules and agreements they have made with others. Others can rely on their
own statements that tasks will be completed in the promised quality. (=reliability)

Students know and understand the differences of cultures and approach them with respect and
tolerance. They know and understand that different political, economic and social views influence
thinking. They respect other values and opinions. (=openness to the world/tolerance)

Selbstandigkeit

Students can adapt habitual thinking and actions to new changing situations, as well as accept
new tasks & challenges. (=flexibility)

Students complete work assignments conscientiously, thoroughly, completely and reliably. In
doing so, they maintain an overview, pay particular attention to orderly documents and to the
documentation of processes and important details. (=carefulness)

Students critically reflect on their professional actions in relation to societal/global expectations
and consequences.

Inhalt

1.

The specialization International Management in European Context prepares students for work in
an international environment by developing appropriate general skills. The two-semester
interdisciplinary module International Strategies in Theory & Practice is designed to prepare
students to understand international business situations in the context of existing local, European
& international contexts, to plan internationalization strategies and to apply theoretical knowledge
to solve practical problems.

The module International Strategies in Theory & Practice | (4th sem.) focuses on teaching basic
application-related knowledge & skills for internationalizing business activities. The module
"International Strategies in Theory & Practice II" (5th sem.) characterizes an interdisciplinary
project module. In both modules, Content & Language Integrated Learning is applied and takes
place in the team teaching format (specialist lecturer in management & specialist lecturer in
English)
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2. International Strategies in Theory & Practice | (management-related content)

2.1

2.2

2.3

2.4

2.5

2.6

Globalizing Business: Why do companies engage in international business? - Students will
outline factors for success/ failure of doing business abroad on a basic level. Besides,
concepts of International Business and Global Business will be explained.

Leveraging Resources & Capabilities: From the resourced-based perspective students will
learn how to identify and use value-adding resources.

Strategic Planning Process: In this section, we will look at the planning and control process
as a method for companies to define how they will achieve their current and future strategic
objectives. By doing so, students will be able to carry out assigned project work.

Entering foreign markets: Here challenges of going international will be elaborated. Having
characterized specific problem areas of companies going abroad, students learn how to
identify location-specific advantages and will be introduced to various market entry
strategies.

Growing & Internationalizing the Entrepreneurial firm: The chapter outlines international
strategies for small & medium sized enterprises.

Managing around the World: This session characterizes a multifaceted unit covering topics
on “Being an International organization".

3. International Strategies in Theory & Practice | (language-related content)
General Focus within International Strategies: Students will work on a wide range of demanding,
long texts to identify not only explicit but also implicit meaning. Regarding oral skills, there will be
work on fluency and spontaneity and the ability to use language flexibly and effectively for both
academic and professional purposes. Students will work on producing clear, well-structured,
detailed text on complex subjects, showing controlled use of organisational patterns, connectors
and cohesive devices. This will all be centred on the topics outlined in Points 1 and 3.

3.1

3.2

3.3
3.4

Reading: Reading skills, strategies and lexical work to enable students to read longer texts.
This will include scanning quickly through long and complex texts to locate relevant details
and to identify if the text is worth closer study.

Speaking: Focus on fluency and spontaneity. Special focus on the language and cultural
aspects of:

0 Meetings - chairing and participating in meetings, arguing a formal position convincingly,
responding to questions and comments and answering complex lines of counter argument
fluently, spontaneously and appropriately

o Presentations: Giving clear, well-structured presentations of a complex subject, expanding
and supporting points of view at some length with subsidiary points, reasons and relevant
examples. Handling interjections well, responding spontaneously and almost effortlessly.

Listening: Listening strategies to understand a range of different accents and Englishes

Writing: Writing clear, well-structured texts of complex subjects, underlining the relevant
salient issues, expanding and supporting points of view at some length with subsidiary
points, reasons and relevant examples and concluding appropriately.

4. International Strategies in Theory & Practice Il: At its core of the module is a foreign market entry
strategy for one firm in one region. This will include management and intercultural dimensions,
and include research, analysis, and an actual plan ready for implementation. The project will be
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developed continuously with feedback by your instructors and group feedback. Depending on the
project task, your instructors will give project-related input-sessions. All project work will also be
monitored regarding language use and feedback given by the language instructors.

Pflichtliteratur

Mike W. Peng: Global, Global Business, Cengage, latest edition.

Literaturempfehlungen

Please refer also to the reference list presented in the learning materials & learning platform.
Michael R. Czinkota et al: International Business, WILEY, latest edition.
John Daniels, Lee Radebaugh, Daniel Sullivan: International Business, Pearson, latest edition.

Svend Hollensen: Global Marketing, Pearson, latest edition.
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Modulname

International and Institutional Economics |l

Studiengang Abschluss

European Business Management B.A. Bachelor of Arts

Modulverantwortliche

Prof. Dr. rer. pol. Christian Hederer

Stand vom Sprache

2025-09-15 Englisch

Art der Lehrveranstaltung Prifungsart CP nach ECTS
Pflicht FMP 5

Art des Studiums Semester SWS v, U,L/P/S
Vollzeit 5 4 0:,0,0,0:/4

Empfohlene Voraussetzungen

International and Institutional Economics |; International Strategy in Theory and Practice |

Besondere Regelungen

The module is held in joint co-operation with "International Strategy in Theory and Practice II".

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 44,0 Std. 44,0 Std. 2,0 Std. 150 Std.
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Lernziele

Kenntnisse/Wissen

Students have an overview knowledge of economic, political and legal determinants of
international trade and investment flows, and their implications on international business..

Students know the basics of exchange rate economics and the corresponding business strategies
addressing exchange rate risk.

Students know basic theories of economic growth and development, including their implications
for global business strategies.

Fertigkeiten

Students are able to develop theory-based assessments of target countries / locations for exports
and Foreign Direct Investment.

Students are able to develop basic hedging strategies against foreign exchange risk.
Students are able to assess countries with respect to their prospects for economic growth.

Students can apply basic rules of Corporate Social Responsibility to business strategy.

Soziale Kompetenz

See "International Strategy in Theory and Practice I"

Selbstandigkeit

See "International Strategy in Theory and Practice "

Inhalt

1.

2.

3.

4.
5.
6.

The specialization International Management in European Context prepares students for tasks in
an international environment by developing appropriate general skills. The two-semester
interdisciplinary module “International and Institutional Economics" provides students with a broad
understanding of the key framework conditions of international business strategies, including
institutional analysis on both country and international level, comprehensive country comparisons,
and a business-oriented analysis of international trade, investment, and financial flows.

International trade and the export decision

2.1 Economic theories of international trade
2.2 Domestic politics of international trade

2.3 Introduction to the WTO and regional trade agreements

International investment and the investment decision

3.1 Economic, business and political perspectives on Foreign Direct Investment

3.2 Introduction to international investment protection

Exchange rates, exchange rate fluctuations and hedging strategies
Economic growth: causes, prospects, implications for international business

Introduction to Corporate Social Responsibility
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Pflichtliteratur

Literaturempfehlungen

— Krugman, P., Obstfeld, M. & Melitz, M. (2022). International Economics - Theory and Policy.
Pearson: Global Ed.
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Interdisciplinary Module

Modulname

Interdisciplinary Module

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr.-Ing. Stefan Kubica

Stand vom
2025-09-12

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Abschluss
Bachelor of Arts

Sprache
Deutsch, Englisch

Prafungsart

SMP

Semester SWS
5 4

Prior professional competences should have been successfully acquired.

Besondere Regelungen

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
0,0:0:,4,0

Special focus is placed on learning future-relevant competencies ("Future Skills"). To this end, students
from different degree programmes are brought together in interdisciplinary teams so that they can work
on tasks in an active and process-oriented manner. The topics of the Interdisciplinary Module are
planned so that they contain at least 4 SWS and run for one semester. They are offered in the winter
semester and in the summer semester. They are announced at the beginning of the previous semester
and released in an elective catalogue. New topics for the interdisciplinary module are designed for each
semester, so that if a student fails the module examination, partial performances already passed are
forfeited and cannot be credited in the next attempt. Failed exams can be retaken on a matriculation

basis.

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 0,0 Std. 90,0 Std.

Fir das Studienjahr 25/26

Prafung Summe
0,0 Std. 150 Std.
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Interdisciplinary Module

Lernziele

Kenntnisse/Wissen

Students are aware of the challenges that arise during collaboration in interdisciplinary teams and
are able to deal with them.

The students can evaluate a specific task from their professional expertise, which they have
acquired in their respective course of study, and bring it into the implementation of the project.

Eertigkeiten

The students are enabled to organise their project team in such a way that a successful project
implementation is possible.

Students can show that they both have and can apply basic knowledge of project management
(phases, methods and criteria of use).

Students are able to apply, deepen and further develop their specialised knowledge in an
interdisciplinary practice context.

Students can present subject-specific theories, models and concepts in an interdisciplinary
context, introduce them for a concrete problem solution and contrast them with each other.

Students are able to present interdisciplinary topics to specific target groups.

Students can reflect on value-related aspects in an interdisciplinary perspective (e.g.
sustainability, social justice).

Students further develop their solution-oriented thinking - related to the implementation of an
interdisciplinary project - in order to formulate and implement new approaches to solutions
together with their project team.

Soziale Kompetenz

Students work constructively in interdisciplinary teams and can deal with any difficulties that occur
during the course of the project.

Against the background of the different knowledge and skills in the heterogeneous groups of
students, they guide and support each other.

Students are able to reflect on their respective work results.
Students will be able to contrast and compare different professional perspectives.

Students are able to communicate orally and in writing in an interdisciplinary context in an
appropriate and professional manner.

Selbstandigkeit

The students set and reach their own working goals in the course of the project.

Students independently and responsibly plan and review their progress and engage with different
- sometimes conflicting - perspectives on project implementation.
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Interdisciplinary Module

Inhalt

1.
2.

The contents serve future-relevant interdisciplinary topics and vary depending on the task.

The following overarching guidelines apply to the design of the interdisciplinary topics:

+ Authentic, problem-based assignments so that students develop solutions independently and
systemically in interdisciplinary exchange and apply elements from project management; clear
reference to a later professional activity and/or

+ Promote communication, conflict resolution and cooperation skills through teamwork

* Encourage a change of perspectives across disciplines to understand the added value and
synergy effects of interdisciplinary work.

Pflichtliteratur

Literaturempfehlungen

Future Skills — Lernen der Zukunft — Hochschule der Zukunft, 2020, Ulf-Daniel Ehlers, Springer
VS Wiesbaden, https://link.springer.com/book/10.1007/978-3-658-29297-3

Hofert, S. (2018). Das agile Mindset: Mitarbeiter entwickeln, Zukunft der Arbeit gestalten,
Wiesbaden: Springer Fachmedien Wiesbaden.

Neue Narrative (Magazin flir neues Arbeiten), http://www.neuenarrative.de

enorm (Magazin flr gesellschaftliche Verantwortung), https://enorm-magazin.de
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Corporate Finance

Modulname

Corporate Finance

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Stefan Trencsik

Stand vom
2024-07-23

Art der Lehrveranstaltung

Spezialisierung

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Some concepts require the use of MS Excel.

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 88,5 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss

Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
5

Prifung
1,5 Std.

SWS

Summe

150 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
5

v,U,L/P/S
0,.0,0:0:/4
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Corporate Finance

Lernziele

Kenntnisse/Wissen

Students are able to describe and evaluate the different financing alternatives and the associated
processes involve.

Students are able to critically assess theoretical and empirical developments in capital structure
topics and relate their findings to the contemporary business environment.

Students are able to critically evaluate theoretical and empirical aspects in dividend policy
research, and to communicate findings effectively.

Fertigkeiten

Students are able to critically discuss the main goals of a corporation, the impact of “short-
termism" and responsible long-term value maximization.

Students are able to assess an organisations financing needs and advise on an appropriate
capital structure.

Students are able to examine and discuss the key issues related to dividend policy and their
implications for the value of the firm.

Soziale Kompetenz

Students develop teamwork and presentation skills in debating discussion topics and producing
team solutions to problems.

Students will develop awareness of all the interaction of finance and societal issues.

Selbstandigkeit

The self-preparation of the students for the lecture, facilitates the ability to manage themselves
and their time in a more effective and efficient way.

Students will be able to solve problems in a structured way by analyzing complex financial
problems.

Inhalt

1. Introduction

2. Optimal Capital Structure
3. Long-Term Financing

4. Short-Term Financing

5. Optimal Payout Policy
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Pflichtliteratur

Berk/DeMarzo (2020), Corporate Finance, 5th Global Edition

Brealey/Myers/Allen (2023), International Student Edition of Principles of Corporate Finance, 14th
Edition

Hillier/Ross/Westerfield/Jaffe/Jordan (2021), Corporate Finance , 4th European Edition
Damodoran, (2014), Applied Corporate Finance, Fourth Edition

Literaturempfehlungen

Benninga (2014), Financial Modeling, Fourth Edition
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FACT-Project

Modulname
FACT-Project

Studiengang Abschluss
European Business Management B.A. Bachelor of Arts

Modulverantwortliche

Prof. Dr. rer. pol. Mike Steglich, Prof. Dr. rer. pol. Verena Klapschus & Prof. Dr. rer. pol. Stefan Trencsik

Stand vom Sprache

2024-07-23 Englisch

Art der Lehrveranstaltung Prifungsart CP nach ECTS

Spezialisierung SMP 5

Art des Studiums Semester SWS v:U,L/P/S
Vollzeit 5 4 0:0,0,0:/4

Empfohlene Voraussetzungen
Good knowledge of quantitative methods Specialization FACT (international)

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 30,0 Std. 60,0 Std. 0,0 Std. 150 Std.
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FACT-Project
Lernziele
Kenntnisse/Wissen
- Students have an in-depth knowledge in the areas of Finance, Accounting, Controlling &

Technology.

Fertigkeiten
— Students are able to apply, link, and extent their knowledge from previous "FACT (international)"
modules

— Students are able to apply their technical knowledge in practical case study (e.g. excel modelling,
programming, data analysis).

— Students are able to present their results professionally in presentations and reports.

Soziale Kompetenz

— Students are able to discuss problems and solutions within a team.

- Students are able to understand and respect the perception, the way of thinking and acting from

persons with different social and cultural backgrounds.

Selbstandigkeit
— Students are able to develop solutions independently.

Inhalt
1. Case studies in finance

2. Case studies in financial statements & valuation

3. Case studies in controlling

Pflichtliteratur

Literaturempfehlungen

Flr das Studienjahr 25/26 Seite 130 von 160



Digital Marketing Il

Modulname

Digital Marketing Il

Studiengang

European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Lydia Gése

Stand vom
2024-05-16

Art der Lehrveranstaltung

Spezialisierung

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 80,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss

Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
5

Prifung
0,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P/S
4 0,0,0,0,4

Summe

140 Std.
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Lernziele

Kenntnisse/Wissen

Marketing expertise: Students expand their knowledge and demonstrate in-depth knowledge of
the design of digital communication measures in the 5th semester and/or students can show how
innovative companies use digital technologies in the design of other marketing mix instruments.
Professional competence - Professional competence in law: Students can recognize where "legal
pitfalls" could exist during the planning and design of digital marketing measures and react to
them at an early stage

Fertigkeiten

Professional competence in marketing: If they have chosen to specialize in digital communication,
students are able to actively participate in the planning, implementation and management of
digital communication measures.

- Digital skills: Students know how to deal ethically (here social responsibility) & legally correctly
with third-party data (e.g. use of photos in marketing communication). They can develop, integrate
and revise digital content.

- Scientific skills: Students have a scientific and systematic approach to work. This is
characterized by the use of theories, models and systematic bodies of knowledge. Furthermore,
students are able to create scientific contributions (texts, posters, presentations). They can
visualize and present complex contexts and results in argumentation

Soziale Kompetenz

Communication skills: Students are able to communicate constructively, effectively and
consciously, both orally and in writing.

Selbstandigkeit

Sense of responsibility: Students have the ability and willingness to contribute to the design of
processes in a self-directed manner, taking into account possible consequences - Reflection
competence: Students develop a professional self-image that is oriented towards goals and
standards of professional action in professional fields that are predominantly outside of science.
They are able to assess their own abilities, reflect autonomously on their freedom of action and
decision-making and use this freedom under supervision. Students reflect critically on their
professional actions in relation to social expectations and consequences.

Inhalt

1.

The Digital Marketing Il module (5th semester) aims to expand the knowledge acquired with
regard to special fields (e. g. employer branding) and legal aspects of digital marketing
communication. Furthermore, students acquire skills in the design of further digital marketing
instruments (digital pricing policy, sales policy & product policy).
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Pflichtliteratur
— Dave Chaffey & Fiona Ellis Chadwick (2022), Digital Marketing, Pearson, 8th ed.

- Simon Kingsnorth (2019), Digital Marketing Strategy: An Integrated Approach to Online Marketing,
Second Edition, Kogan Page.

Literaturempfehlungen
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Project - Digital Marketing & Design

Modulname

Project - Digital Marketing & Design

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Lydia Gése

Stand vom
2024-05-16

Art der Lehrveranstaltung

Spezialisierung

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
60,0 Std. 80,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
5

Prafung
0,0 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS

5
SWS v,U,L/P/S
4 0,0:0,0/,4

Summe
140 Std.
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Project - Digital Marketing & Design

Lernziele

Kenntnisse/Wissen

— Depending on the project content, students deepen/supplement their knowledge of digital
communication or acquire industry-related knowledge. Students are familiar with methods for
dealing with complex problems in the field of (digital) marketing communication.

Fertigkeiten

— Management-related skills: Students develop digital communication measures (based on strategic
concepts/frameworks) in a team (basic level). They carry out analyses for the creation/evaluation
of digital communication measures and apply tools and methods for the visual and textual design
of media in a practical way (basic level). Students practise thinking in systems and processes.

Methodological skills: Under guidance, students design and implement project plans, schedules
and reports. They demonstrate entrepreneurial, solution-oriented and innovative thinking and
action at beginner level. They use methods they have learned (e.g. material research/evaluation,
recording of KPIs & market observations, evaluation of analyses, methods of idea generation and
selection) to work on complex practical problems in the field of marketing communication, work
systematically and make decisions taking into account economic & non-economic aspects

Soziale Kompetenz

— - Communication skills: Students communicate (orally and in writing) with other representatives of
the subject area and with internal and external contacts in order to solve a task responsibly. They
formulate technical and factual solutions to problems within their work and are able to justify these
in discourse with subject representatives and non-subject experts using theoretically and
methodologically sound arguments. To substantiate their arguments, they visualize complex
relationships and results
- Teamwork skills: Students work successfully in (interdisciplinary) teams and are able to take into
account the different perspectives and interests of other participants

Selbstandigkeit

— - Reliability: Students adhere to rules and agreements that they have made with others. Others
can rely on their own statements that tasks will be completed in the promised quality.
- Sense of responsibility: Students have the ability & willingness to contribute to the design of
processes in a self-directed manner, taking into account possible consequences.
- Flexibility: Students can adapt their usual thinking and actions to new, changing situations, as
well as accept new tasks & challenges.
- Commitment: Basic personal attitude of students to act with full commitment (e.g. to work
actively, emphatically and with largely unconditional dedication towards common goals)
- Creativity & open-mindedness: Students are keen to experiment and are prepared to break new
ground. They can develop unconventional, unusual new ideas and implement them accordingly.
They are imaginative and like to try out new things.
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Project - Digital Marketing & Design

Inhalt

1. Students apply the skills acquired in the specialization course and gain "real" professional
experience under the supervision of a lecturer. As part of a given real project, students work in a
team to develop a concept for digital marketing communication measures agreed with project
participants and clients, as well as corresponding prototypes of "smaller" advertising and
visualization concepts. Depending on the content of the project, it may also be necessary to
consolidate teaching content from previous teaching units. The methodological skills of project
management acquired in the foundation course are applied to a complex real-life use case

Pflichtliteratur

— Simon Kingsnorth (2019), Digital Marketing Strategy: An Integrated Approach to Online Marketing,
Second Edition, Kogan Page.

-~ Dave Chaffey & PR Smith (2023), Digital Marketing Excellence: Planning, Optimizing and
Integrating Online Marketing, Routledge, 6th ed.

Literaturempfehlungen
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Internship Abroad

Modulname

Internship Abroad

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof.Dr.rer.pol.habil. Iciar Dominguez Lacasa

Stand vom
2024-05-31

Art der Lehrveranstaltung
Wahlpflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
0,0 Std. 863,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

Abschluss
Bachelor of Arts

Sprache
Deutsch, Englisch

Prafungsart CP nach ECTS
SMP 30

Semester
6

Prafung Summe
0,0 Std. 863 Std.
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Internship Abroad

Lernziele

Kenntnisse/Wissen

— Students acquire knowledge to pursuit individual operational tasks and to complete projects in a
business context in an international environment.

— Students improve their language proficiency in a business environment.

Fertigkeiten
— Inthe internship students complete tasks and projects with specific resources, goals and
timelines. Students design, execute, and evaluate them in a business environment.

— Students apply their theoretical knowledge to complete specific tasks improving their skills
through learning by doing and learning by interacting with professionals in a bussiness
environment.

Soziale Kompetenz

— Students cope with challenges during their internship, such as dealing with cultural
misunderstandings or completing tasks and projects in a multicutural envirinment.

—  Solving problems in a new cultural environment contribute to develop cultural empathy, cultural
consciousness, and ambiguity tolerance.

Selbstandigkeit

— Working in an international context and professional environment requires assessing your own
capabilities to solve problems in a realistic manner and asking for help if needed. Students in the
internship develop these skills by completing tasks in unfamiliar environments and overcoming
challenges on their own developing flexibility and personal initiative.

— Students develop the ability to adapt to new situations, cultures, and business cultures by
overcoming new challenges on their own in a foreign environment.

Inhalt
1. Students look for internship offers in the international labour market, select relevant offers and go
through the application and placement process supported by the carreer center of the TH Wildau
and by the international office.

2. The student's professional inclinations and course of study and the specialisation should be taken
into account in the selection process; in particular, the duties during the internship should be
oriented towards the contents of the course of study.

3. Inthe internship, the students are introduced to the field of European Business Management
through specific tasks and practical cooperation in various operational areas of a company or
organisation.

4. Students are part of a team with a specific area of responsibility, work on clearly defined tasks or
subtasks and thus have the opportunity to see and assess the importance of the individual tasks
in the context of the overall operations of the organisation.

5. Students reflect upon their experience and document their achievements in an internship report.
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Pflichtliteratur

Literaturempfehlungen
— Haag, Esther. 2013. Internship Guide: Work Placements Step by Step. 1st ed. The Hague: Eleven

International Publishing.

Gennaro, Davide De, and Marco Marino. 2023. Cross-Cultural Undergraduate Internships: A
Toolkit for Empowering the Next Generation. Bingley: Emerald Group Publishing.
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Semester Abroad

Modulname

Semester Abroad

Studiengang Abschluss

European Business Management B.A. Bachelor of Arts

Modulverantwortliche

Prof.Dr.rer.pol.habil. Iciar Dominguez Lacasa

Stand vom Sprache

2025-09-12 Englisch

Art der Lehrveranstaltung Prifungsart CP nach ECTS

Wahlpflicht SMP 30

Art des Studiums Semester

Vollzeit 6

Empfohlene Voraussetzungen

Besondere Regelungen

A specific learning agreement (LA) for each student specifies the moduls to be studied abroad. It should
include the modules than can be completed at the TH Wildau in case the student does not complete the
semester abroad sucessfully (for example IDM, a business language or moduls from a specialisation).
The LA needs to be aproved by the programme director.

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prifung Summe
0,0 Std. 885,5 Std. 0,0 Std. 14,0 Std. 899.5 Std.
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Semester Abroad

Lernziele

Kenntnisse/Wissen

Stundents study in a university abroad having the chance to complete modules not available in
the European Business Management programme at the TH Wildau so extending their knowledge
in areas that intetest them in the field of European Business Management.

Students get an insight into how other universites operate, into different teaching methods and
tools as well as and into the content of management studies abroad.

Fertigkeiten

Students structure their academic semester according to their own specific interests and
considering the modules and activities availlable in the university abroad in the field of European
Business Management.

Students adapt their learning routines to new academic requirements they are not familiar with.

Students manage their academic duties in a foreign environment.

Soziale Kompetenz

Students cope with challenges such as dealing with cultural misunderstandings or completing
tasks and projects in a multicutural envirinment.

Students solve problems in a new cultural environment to develop cultural empathy, cultural
consciousness, and ambiguity tolerance.

Selbstandigkeit

The student will be living and learning in an international environment away from their home
university and so will be able to develop their independence in a variety of ways to complete a
successfull semester.

Students develop the ability to adapt to new situations, cultures, and teaching styles by
overcoming new challenges on their own in a foreign environment.

Studying at a university abroad requires adapting to diverse situations, cultures, and working
styles. Students develop these skills by reaching their goals in unfamiliar environments and
overcoming challenges on their own developing flexibility and personal initiative.

Inhalt

1.

Students select potential host universities and apply for a semester abroad in coordination with
the international office of the TH Wildau.

The modules and activities completed depend on what the corresponding host university offers in
the field of European Business Management for advance study levels in bachelor modules.
Students receive counseling from the international office of the TH Wildau and from the
programme director in the selection process.

The modules will be defined in a learning agreement specific for each student.

The student's professional inclinations and the specialisation chosen should be taken into account
in the configuration of the learning agreement.
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Semester Abroad

Pflichtliteratur

Literaturempfehlungen

Klassen, Thomas R. and Christine Menges. 2019. The Essential Guide to Studying Abroad: From
Success in the Classroom to a Fulfilling Career. lllustrated Edition. London; New York, NY: Taylor
& Francis Ltd.

ESN (2023) Erasmus a complete guide. Online available under:
https://esn.org/sites/default/files/news/erasmus_e-book.pdf (last access 17.05.2024)
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Operational Interface Management

Modulname

Operational Interface Management

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof. Dr. rer. pol. Christian Schultz

Abschluss
Bachelor of Arts

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

Stand vom Sprache

2024-05-15 Englisch

Art der Lehrveranstaltung Prifungsart CP nach ECTS

Pflicht SMP 5

Art des Studiums Semester SWS v, U,L/P,S
Vollzeit 7 4 0:0,0,0:/4

Empfohlene Voraussetzungen

The methods and instruments essential for business management are largely assumed to be known in
this module in accordance with the course of study//Basics of spreadsheet software ---

Besondere Regelungen

The module is offered in the first 9 weeks of the 7th Semester (including 1 week for examination if a final
exam is needed). Next, the last study phase can follow with the bachelor thesis.

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 88,0 Std. 0,0 Std. 2,0 Std. 150 Std.
Lernziele

Kenntnisse/Wissen

— Students understand companies as value-adding systems. They know the basics of operational
interface management and have developed an awareness of the importance and benefits of
networked networked entrepreneurial thinking & action.

— They have knowledge of business decision-making parameters and of the interdependencies of
individual operational decisions. Furthermore, they are able to name and describe typical
interface problems and to point out solutions and instruments of interface management.

— You are familiar with digital solution options (software) for the
interface management in practice.

Fertigkeiten
—  After successful completion, students will be able to apply methods & instruments of business
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Operational Interface Management

management as well as business data for practical decisions on a case-by-case basis.
Furthermore, they are able to carry out HR and production capacity planning, liquidity and
investment calculation as well as a competitor analysis with the help of spreadsheet software.

For selected typical interface problems (e.g. between production and marketing; production and
procurement; controlling and external R&D, marketing and R&D, etc.) you will be able to propose
and discuss possible solutions.

Holistic entrepreneurial thinking and acting is trained. Students learn to interact in a business
simulation: Which key figures are important in the interaction of different business areas. How can
a company be controlled in a business simulation can be controlled. How can competitors in a be
analyzed in a market? Which conclusions are essential for own future decisions?

Students can search for and evaluate data, information and digital content, assess the relevance
of the source and its content. They possess skills to store, manage and organize digital data,
information and content. (=Digital competencies)

Students share data, information, and digital content with others through appropriate digital
technologies and use digital tools for collaborative work
to create digital content (=digital competencies).

Soziale Kompetenz

The business simulation, which is designed as group work, supports the students' communication
and cooperation skills. Due to time constraints and the competitive nature of the business game,
students are to train their teamwork, communication and conflict skills.

Selbstandigkeit

Through participation in the business simulation, students particularly develop their assertiveness
(confidently representing an independent, possibly differing opinion and arguing plausibly),
decision-making skills (gathering information, developing & prioritizing alternatives; considering
possible consequences), and flexibility (adapting to changing conditions).

Students demonstrate commitment and reliability in solving group-based tasks (e.g., actively,
emphatically, and with largely unreserved commitment to common goals// abide by rules &
agreements agreed upon with others).
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Inhalt

1. In the process of their studies, students have become familiar with operational functional areas
and have acquired function-area-specific knowledge in their chosen specializations. Building on
these professional competencies, the module focuses on a cross-functional perspective in that
students learn to understand companies as value creation systems and develop an awareness of
the need for interface design. In terms of content, the module provides professional competencies
to better design interdependencies of operational functional units. The module comprises 3
components: (1) business simulation; (2) theory units on operational interface management; and
(3) reflections:

2. Business Simulation

2.1

2.2
2.3

Basic concepts of corporate management (strategic and operational corporate goals,
management techniques)

Structure and systematics of computer-based simulations

Repetition of the most important correlations of internal and external corporate accounting in
a holistic context; explanation and discussion of the period reports of the business game on
the aspects of (value-oriented) corporate management, corporate mission (vision, mission,
goal formation), strategic marketing (competitor analysis, marketing mix, product life cycles,
corporate identity), business field development, personnel planning and qualification,
productivity and fluctuation, product management, procurement management (make-or-buy
decision; global sourcing), ecological production, rationalization, investment and capacity
utilization planning, finance and accounting (cost accounting, break-even analysis, financial
planning, balance sheet, income statement, cash flow statement and key figure systems)

3. Theory units on operational interface management

3.1
3.2
3.3
3.4

The company as a value creation system
Basics of interface management
Goals, approaches & instruments of interface management

Management of typical interface problems (e.g. between production and

marketing; production and procurement; controlling and external RW, marketing and R&D,
etc.)

and R&D, etc.)

4. Reflection: Students expand their study-accompanying e-portfolio with reflections from the
business simulation as well as professional reflections of selected interface problems.
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Pflichtliteratur
— Lecture materials esp. for the implementation of the business game

Literaturempfehlungen
— Issar, G., Ramati Navon, L.: Operational Excellence A Concise Guide to Basic Concepts and
Their Application. https://doi.org/10.1007/978-3-319-20699-8

— Chakravarty, A.K., Eliashberg, J.: Managing Business Interfaces Marketing and Engineering
Issues in the Supply Chain and Internet Domains, DOI 10.1007/b106523

— Additional current literature will be given as needed or can be taken from the course materials.
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Modulname

Sustainability and Corporate Social Responsibility

Studiengang Abschluss
European Business Management B.A. Bachelor of Arts

Modulverantwortliche

Prof. Dr. Susanne Marx

Stand vom Sprache

2024-05-22 Englisch

Art der Lehrveranstaltung Prifungsart CP nach ECTS

Pflicht SMP 5

Art des Studiums Semester SWS v, U,L/P,S
Vollzeit 7 4 0:0,0,0:/4

Empfohlene Voraussetzungen

Besondere Regelungen

The module is offered in the first 9 weeks of the 7th Semester (including 1 week for examination if a final
exam is needed). Next, the last study phase can follow with the bachelor thesis.

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 63,0 Std. 0,0 Std. 2,0 Std. 125 Std.
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Lernziele

Kenntnisse/Wissen

— Students know the social, environmental, and economic responsibilities of companies. They
understand the history of the concepts of sustainability and corporate social responsibility (CSR)
and are familiar with international guidelines and standards as well as legislation in a European
context. The students are familiar with reporting requirements and with various theoretical
frameworks and models that underpin CSR and sustainability in business, such as the triple
bottom line approach. Students know forms of collaboration between for-profit and not-for-profit
organisations and understand the concept of social entrepreneurship.

Fertigkeiten

— Students are able to critically discuss the social, economic, and environmental impact of business
operations. They can employ sustainability and CSR theories and frameworks in the evaluation of
business case studies. The students are able to evaluate legal requirements regarding
sustainability and CSR in case studies, especially in a European context.

Soziale Kompetenz

- Students can communicate effectively on sustainability and CSR issues and strategies to a
variety of stakeholders, using appropriate terms and concepts. They are able to develop a well-
founded position on sustainability and CSR issues and defend their ideas in discussion with other
stakeholders. They are able to reflect on various stakeholder perceptions towards the
responsibility of businesses for sustainability.

Selbstandigkeit

— Students are able to identify relevant sources on current developments on sustainability and CSR
in a business environment with a focus on Europe. As futures business managers, students
develop and demonstrate a personal attitude of responsibility towards the society and the
environment, recognizing the role of businesses in contributing to a sustainable future.
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Inhalt

1.

Introduction to Sustainability and CSR
Definitions, Historical development , Key theories of sustainability from a corporate perspective

Global initiatives and standards for Sustainability and CSR, e.g.

UN Global Compact, UN Guiding principles on Business & Human Rights, UN Sustainable
Development Goals, OECD Guidelines for Multinational Enterprises on Responsible Business
Conduct, ISO 14001 Environmental management systems, 1ISO 26000 Guidance on social
responsibility, SA8000 Standard

Sustainability measurement, ratings, and reporting, e.g.
Life Cycle Assessment, Ecological footprint (e.g. Carbon footprint), Greenhouse Gas emissions,
Scope 1-3, Environmental, Social and Governance (ESG) ratings

Sustainability reporting, e.qg.

Global reporting initiative (GRI), IFRS Sustainability Reporting (sustainability-related financial
information) and the International Sustainability Standards Board, European Sustainability
Reporting Standards (ESRS)

Policies and legislation on Sustainability and CSR in Europe and Germany, e.g.
Sustainability reporting directives, Directives on corporate due diligence in supply chains

Benefits and challenges of CSR in organizations: Case studies and practical applications

Further aspects: Cooperation of for-profit and not-for-profit organizations, Social Entrepreneurship

Pflichtliteratur

Dathe, T., Dathe, R., Dathe, I., & Marc, H. (2022). Corporate Social Responsibility (CSR),
Sustainability and Environmental Social Governance (ESG). Springer Nature.

Horrigan, B. (2010). Corporate social responsibility in the 21st century : debates, models and
practices across government, law and business. Cheltenham [u.a.] : Edward Elgar.

Stibbe, R. (2019). CSR-Erfolgssteuerung : den Reformprozess verstehen, Reporting und
Risikomanagement effizient gestalten. Wiesbaden : Springer Fachmedien Wiesbaden.

Literaturempfehlungen

Fennell, D.A., & Cooper, C. (2020). Sustainable Tourism: Principles, Contexts and Practices.
Channel View Publications.

Faber-Wiener, G. & Gjecaj, B. (2023). Kooperationen zwischen Unternehmen und Non-Profit-
Organisationen : Gemeinsam Verantwortung (ibernehmen: Leitfaden fiir konstruktive,
glaubwiirdige und transparente CSR-Projekte (1st ed. 2023). Wiesbaden : Springer Fachmedien
Wiesbaden.
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Modulname
Applied Economics and Data Visualisation
Studiengang Abschluss
European Business Management B.A. Bachelor of Arts
Modulverantwortliche
Prof.Dr.rer.pol.habil. Iciar Dominguez Lacasa
Stand vom Sprache
2025-09-11 Englisch
Art der Lehrveranstaltung Prifungsart CP nach ECTS
Pflicht SMP 5
Art des Studiums Semester SWS v, U,L/P/S
Vollzeit 7 4 0:0,0,0:/4

Empfohlene Voraussetzungen

Introduction to Economics |, Mathematics and Statistics Il

Besondere Regelungen
The module is offered in the first 9 weeks of the 7th Semester (including 1 week for examination if a final
exam is needed). Next, the last study phase can follow with the bachelor thesis.

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit Prafung Summe
60,0 Std. 34,5 Std. 50,5 Std. 5,0 Std. 150 Std.
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Applied Economics and Data Visualisation

Lernziele

Kenntnisse/Wissen

Students know the basic international data sources to trace economic activity at different levels of
analysis (business, country, industry and markets)

Students can formulate requirements for processing data for a specific empirical project, they can
process data (and transform it if necessary) for further analysis and visualisation

Students know standard indicators for analysing current global societal transformations and
trends and formulate the implications for businesses, for the economy in Europe and for the
environment.

Fertigkeiten

Students are able to use appropiate digital tools to retrieve data and visualize it appropiatly for
speficic research and communication purposes.

Students analyse economic texts and reports and interpret data considering appropiate
conceptual
frameworks.

Students can interpret the results of the analysis and communicate them in a way that is
appropriate for the target group.

Students can critically reflect on the analysis of current socioeconomic trends and reflect upon the
broader societal implications of economic activity and economic policy.

Soziale Kompetenz

Students are able to ...
... organize group discussions effectively;
... resolve group differences in terms of preferences and students' competences;

... give constructive feedback to their peers;

Selbstandigkeit

Students are able to complete tasks in a tight timeframe taking responsability for the results;

Students can develop autonomous positions on key socio-economic policy issues, and defend
them against criticism.
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Applied Economics and Data Visualisation

Inhalt

1.

N o o &~ 0 DN

The course offers students the possibility to approach empirically current topics on conomic
development, competitiveness and sustainability in Europe. Students will retrieve and process
data, develop graphs and tables to visualize trends and key findings. Based on academic
literature, market reports, and on their own empirical analysis students will reflect upon current
socioeconomic and environmental trends in Europe. Students develop a project selecting a topic
such as the topics listed bellow.

Measuring well being

Tracking income distribution, inequality and poverty in Europe
Tracking and interpreting supply and demand in markets
Measuring management practices in Europe using surveys
Assessing the effects of policy interventations

Measuring innovation in Europe and in other global regions
using surveys and indicators

Tracking sustainable development

Pflichtliteratur

Tipoe, Eileen; Becker, Ralf (n.d) Doing Economics. Online under: https://www.core-
econ.org/doing-economics/

Bowles, S., Carlin, W., Stevens, M. & The CORE Team. (2017). The economy : economics for a
changing world. Oxford : Oxford University Press.

Literaturempfehlungen
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Bachelor Seminar

Modulname

Bachelor Seminar

Studiengang

European Business Management B.A.

Modulverantwortliche

Dr. Carly McLaughlin

Stand vom
2025-09-11

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Academic Methods

Besondere Regelungen

Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester SWS
7 2

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
3

v,U,L/P/S
0,0,0:0:2

The module prepares students to write the exposé for a research project such as the bachelor thesis
and to plan, design and manage the research process. It starts at the beginning of the semester and
runs 15 weeks to complement the bachelor thesis in case students apply for it in the 7th semester.

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
30,0 Std. 34,5 Std. 20,5 Std.
Lernziele

Kenntnisse/Wissen

Prafung Summe
5,0 Std. 90 Std.

— Students identify relevant fields of research to prepare a research project for their bachelor

thesis.

- Students describe different research designs (qualitative & quantitative) and research methods
and select the most appropiate for their specific research project.

— Students identify relevant literature dabases and data sources to develop their specific research

project.

Fertigkeiten

- Students can formulate possible research question(s) to develop a research exposé for their
thesis breaking the research question down into sub-questions and outlining a research design

with specific research steps and goals

Fir das Studienjahr 25/26
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Bachelor Seminar

Students design and write an expose for a research project

Considering the specific research aim presented in the expose and the appropiate databases and
sources students search for literature and research material and organize it in digital
environments

Students assess research methods for their research project and select the most appropiate. For
example, depending on specific research question(s) the challenges and posibilities of different
methods will be assessed:

11 Students can assess the challenges and limitations of case study research for their specific
research project.

2) Students can formulate an interview guideline and explain the challenges of conducting
interviews and assessing the interview results in the context of their specific research project.

3) Students can name data sources and compile panel data for empirical quantitative analysis
considering the needs of their specific research project.

4) The students can design a questionnaire and planify the data gathering process considering
the needs of their specific research project.

6) Students can assess the challenges of processing the results of a survey, analysing and
interpreting them considering the specific requirements of their research project.

Soziale Kompetenz

Students present an expose and a research design in effective and conscious manner
Students give feedback to others in a constructive manner

Students participate in a research oriented discussion and contribute to it in line with their own
competences

Selbstandigkeit

Students have the ability and willingness to design and write a research exposé for a research
project

Students have the ability to plan a research project according to their interests and competences

Students approach potential thesis advisors and discuss with them their future research project to
be carried out during the thesis

Students manage milestones to develop a research project
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Bachelor Seminar

Inhalt

1.

2
3
4,
5

o

Preparing the expose for the thesis and setting a time plan

Research questions, sub-questions and research goals

The literature review (databases and types of reviews) for a specific project
Selecting research designs for a research project

Developing a research method for a research project (e.g. qualitative: guided interview, narrative
interview; quantitative: questionnaire, panel data)

Challenges of a specific research project and stragies to solve problems in the reseach process

Poster presentation of the research process and giving feedback to peers in a academic context

Pflichtliteratur

Leedy PD & Ormrod JE (2015): Practical Research - Planning and Design. Harlow: Pearson.

Literaturempfehlungen

Wallwork, A. (2016). English for writing research papers (Second edition). Cham ; Heidelberg ;
New York ; Dordrecht ; London : Springer.

Saunders, M., Lewis, P. and Thornhill, A. (2016) Research Methods for Business Students. 7th
Edition, Pearson, Harlow.

Creswell, J. (2009). Research design : qualitative, quantitative, and mixed methods approaches
(3. ed.). Los Angeles [u.a.] : Sage.
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Bachelor's Thesis

Modulname

Bachelor's Thesis

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof.Dr.rer.pol.habil. Iciar Dominguez Lacasa

Stand vom
2024-06-03

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
0,0 Std. 240,0 Std. 0,0 Std.

Fir das Studienjahr 25/26

Abschluss
Bachelor of Arts

Sprache
Deutsch, Englisch

Prafungsart
SMP

Semester
7

Prafung Summe

0,0 Std. 240 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
8
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Bachelor's Thesis

Lernziele

Kenntnisse/Wissen

Students gain in-depth knowledge and expertise in a specific area of study and in a specific topic
(including the state of theoretical and appropiate methodological approaches)

Students learn to apply knowledge to solve research question(s) with a certain level of complexity
appropiate for the bachelor level.

Students learn to document a research design (including appropriate research methods, whether
qualitative, quantitative, or mixed methods) and to interpret the results objectively.

Students gain proficiency in writing clear, coherent, and well-structured academic thesis
developing logical and persuasive arguments supported by evidence.

Fertigkeiten

Students operationalised a research question related to a specific topic in a comprehensive,
systematic and solution-orientated manner.

Students conduct literature search in scientific databases (using the relevant primary and
secondary literature) to document the state of the art in research related to specific research
question(s).

Students collect data, research material and literature to implement a research design according
to their research goals.

Students analyse and interpret results based on the data and material available according to their
research design. They document the milestones as they complete them according to scientific
standards.

Students develop scientifically and socially relevant conclusions, identify the limitations of their
research and the need for further research.

Soziale Kompetenz

Students are able to communicate the status of their research and raise questions to the
supervisor in a concrete and understandable way.

Stundents are able to interact with the supervisor in a constructive manner in order to reach their
research goals following scientific standards.

Students interact with actors during their research process understanding and adhering to ethical
guidelines in research, including issues of consent, confidentiality, and integrity.

Selbstandigkeit

Students organise and design a scientific work process for a clearly defined task independently.
Students critically reflect on the status of their own work.

Students independently complete a research project and produce a written academic paper in
accordance to scientific standards.

Flr das Studienjahr 25/26 Seite 157 von 160



Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

Bachelor's Thesis

Inhalt

1.

Based on a expose (including research question(s), research goal(s) and research design) the
student develops a workplan and defines milestones.

Documentation of the state of the art in research based on a literature review.

Collecting and analysing data and/or material and/or lietarure for completing the the research
design.

Interpreting and documenting results (including visualization if appropiate).
Drafting the thesis according to scientific standards and using academic writing.

Documenting and referencing sources (including the use of software and Kl tools if applicable)

Pflichtliteratur

Literaturempfehlungen

Saunders, M., Lewis, P. and Thornhill, A. (2016) Research Methods for Business Students. 7th
Edition, Pearson, Harlow.

Murray, R. (2017). How to write a thesis (fourth edition). London ; New York : Open University
Press/McGraw-Hill Education.

Ebel, H., Bliefert, C. & Russey, W. (2008). The art of scientific writing : from student reports to
professional publications in chemistry and related fields (2., completely rev. ed., corr. repr. of the
2. ed., 2. repr.). Weinheim : Wiley-VCH.
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Oral Final Exam

Modulname

Oral Final Exam

Studiengang
European Business Management B.A.

Modulverantwortliche

Prof.Dr.rer.pol.habil. Iciar Dominguez Lacasa

Stand vom
2024-05-31

Art der Lehrveranstaltung
Pflicht

Art des Studiums
Vollzeit

Empfohlene Voraussetzungen

Besondere Regelungen

Aufschlisselung des Workload

Prasenz Selbststudium Projektarbeit
0,0 Std. 119,0 Std. 0,0 Std.
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Abschluss
Bachelor of Arts

Sprache
Englisch

Prafungsart
SMP

Semester
7

Prafung Summe

1,0 Std. 120 Std.

Technische
Hochschule
Wildau
‘ Technical University
B of Applied Sciences

WILDAU

CP nach ECTS
4
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Oral Final Exam

Lernziele

Kenntnisse/Wissen

Students can present the main content and results of their Bachelor's thesis in an organized and
engaging manner.

Students can explain or justify the chosen research topic, the research design and methodology
applying specialised and methodological knowledge.

Students are able to answer questions on the bachelor's thesis and on the main areas of the
degree programme demonstrating the ability to critically discuss topics of the degree programme.

Fertigkeiten

Students can organise the scope and content of the presentation according to the given time
frame articulating thoughts clearly and coherently.

Students are able to reflect upon the main content and results of their bachelor's thesis in a
structured manner.

Students can answer questions about the Bachelor's thesis in a concrete and professional
manner, thereby incorporating the knowledge they have acquired during their studies and
internships and responding to the questions accurately and thoughtfully, demonstrating a deep
understanding of the topics.

Soziale Kompetenz

Students are able to present the key content and results of their Bachelor's thesis showing
empathy, active listening, and the ability to engage in constructive dialogue during the exam.

Students train the ability to remain calm and focused in the setting of a final exam interacting with
the examinors in an appropiate manner to discuss their reserach project and their research
findings.

Selbstandigkeit

Students can reflect critically on their work, their approach and their results.

Students can discuss how challenges and obstacles were addressed during the research
process.

Inhalt

1.
2.
3.

Presentation of the content, procedure, results of the bachelor thesis.
Questions, discussion and reflection.

Feedback from the examinors.

Pflichtliteratur

Literaturempfehlungen
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