
Folie 1

Welcome to the specialization

Digital Marketing (English)

Prof. Dr. Lydia Göse

www.th-wildau.de



Lydia Göse: Business life
Data Scientist, Lecturer, Marketing Director
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Our topic: 
Riding the digital 
wave



How much time 

do people 

spend on the 

Internet?
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360° Marketing



View on AI



Quelle: //www.dreamwave.ai/share/12e89e3b-5763-41ca-9dea-73a1ab733381



(c) Student Kai Haferkorn with MS Copilot(c) Student Kai Haferkorn with his hand

(c) Student Kai Haferkorn with Logopony.com



(c) Oracle Corp. with Data Quality Insights

(c) Oracle Corp. with Oracle Analytics







What skills will the marketing specialists of tomorrow 
need?

• Marketing basics as a foundation: strategy, tactics, 
theory - all with many examples

• Technology as a tool: playfully experience, 
understand, try out, develop further

• Skills as an exercise: entrepreneurial thinking, 
organization and leadership quality, teamwork 
skills, including psychological factors

• Creativity and utopia as thought patterns: 
sustainability, a world worth living in, 
internationality and practical orientation

• Courage, persuasiveness and intelligence in 
execution
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Goal: Digital Marketing Native!

Junior Marketing Managers

Job profile

(a) Conception of marketing measures, especially in digital marketing 

(b) Independent development, coordination and coordination of marketing plans including budget planning 

(c) Implementation of marketing measures (national/international) with the help of internal and external partners, taking into account economic 

aspects 

(d) Monitoring and analysis of performance 

(e) Design of marketing instruments; text and images in German and English

www.th-wildau.de

Most sought-after professions



Modules  

Digital Marketing I Digital Marketing II

Communication 
Design

Project

Sommer 

semester:

Basics & 

focus

Winter 

semester:

design & 

practice



Digital Marketing I Digital Marketing II Communication

design

Project module

Credits 5 5 5 5

SWS 4 (UE) 4 (UE) 4 (UE) 4 (P)

Form of

examination

KMP:

Presentation on marketing 

psychology (50%) und written 

exam (50%)

SMP:

Poster presentation on 

market research or social 

media

SMP:

Presentation of a design 

concept and creation of 2 

own designs

SMP:

Create concepts, moods and 

implementations with 

company partners on a real 

task

Digital Marketing

Module

Campaigns, strategies, design, but also analytics, statistics, and science: 

We will go the extra mile - and you will learn everything you need.
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Digital Marketing

Modul:e Digital Marketing I

www.th-wildau.de

1. Basics of Digital Marketing

2. Websites

3. SEO

4. Email Marketing

5. Social Media Marketing

6. Digital Advertising

7. Online Reputation

8. Analytics

9. Personal Branding
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Digital Marketing

Modul: Communication Design

www.th-wildau.de
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Digital Marketing

Module: Digital Marketing II 

www.th-wildau.de

Marketing-Part

1 Marketing Strategies
2 International Marketing
3 Pricing strategy
4 Content Marketing
5 Social Businesses
6 Marketing Research
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Digital Marketing

Modul: Project module

www.th-wildau.de
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Modules  

Digital Marketing I Digital Marketing II

Communication 
Design

Project

Sommer 

semester:

Basics & 

focus

Winter 

semester:

design & 

practice
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Digital Marketing

Summary: Become a digital marketing native!

www.th-wildau.de
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The Digital Marketing specialization is

- Relevant 

- Practice-oriented

- Interdisciplinary

If you have any questions, simply write an e-
mail or book a slot at 
https://calendly.com/lydia-goese/15min

https://calendly.com/lydia-goese/15min

